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M.Com., GENERAL

Programme Objectives:

The M.Com. Post Graduate Degres program encompasses advancements in the fields of finance,
marketing, management, accounting, law, taxation, entrepreneurship, organisational behaviour,
computer applications, research, etc., to equip students with indepth knowledge and skills required to
cope with the dynamics of the constantly changing business environment and technological
upgradations.

This program provides the framework to enhance the learmer’s acumen, logical and analytical
thinking through mandatory internships and research projects which facilitates industry exposure,
ensuring job readiness and confidence 1o became job providers.

TANSCHE REGULATIONS ON LEARNING OUTCOMES-BASED CURRICULUM
FRAMEWORK FOR POSTGRADUATE EDUCATION

Programme M.COM GENERAL

Programme Code

Daration P - Two Years

Programme PO1: Problem Selving Skill
Qutcomes (P0s) | Apply knowledge of Management theories and Human Resource practices o
solve business problems through research in Global context.
(P02 Deeision Making Skill i
Foster nnalvtical and critical thinking abilities for data-based decision-
making,
P{¥3; Ethical Value
Ability to incorporate quality, ethical and legal value-based perspectives to
all organizational activities.
PO4: Communication Skill
Ability to develop communication, managerial and interpersonal skills.
POS: Individual and Team Leadership Skill
Capability to lead themselves and the team to achieve organizational goals.
POG: Emplovability Skill
Inculeate contemporary business practices to enhance employzhility skills
in the competitive environment,
07: Entrepreneurial Skill
Equip with skills and competencies to become an entrepreneur,

POS: Contribution to Socicty
Succeed in career endeavors and contribute significantly to society.

9 Multicultural competence
ossess knowledge of the values and beliefs of multiple cultures and

plobal perspective.




O 10 Moral and ethical awareness rensening
Adbility to embrace moralfethical values in conducting one's life.

Frogramme
Specific Outcomes

(P50s)

PSO1 - Placement

To prepare the students who will demonstrate respectful engagement with
others” ideas, behaviers, beliefs and apply diverse frames of reference to
decisions and actions.

P50 2 - Entreprencur

To creste effective entreprencurs by enhancing their critical thinking,
problem solving, decision making and lepdership skill that will facilitate
startups and high potential organizations.

PS03 — Research and Development

Design and implement HR systems and practices grounded in research that
comply with employment laws, leading the orpanization towards growth and
development. :

PS04 — Contribution to Business World

To produce employable, ethical and innovative professionals to sustain in
the dynamic business world.

PS80 5 — Contribution to the Society

To contribute to the development of the society by collsborating with
stakeholders for mutual benefit.
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KUNTHAVAI NAACCHIYAAR GOVT. ARTS COLLEGE (W) AUTONOMOUS,

THANJAVUR — 613 007

FOST GRADUATE & RESEARCH DEPARTMENT OF COMMERCE

M.COM Structure und -]
(For the candidates admitted from the academic year 2023-2024 onwards)
Subject | Exam| Marks
Semester|Part) Code Title af the paper Hrs iCrI:di1 Total
Code Hrs
f | IA | EA
CC1  [BKP1ICOomn Business Finance T 15 3 (2575|100
[CC2  [I3KP1ICO02 Digital Marketing 71 85| 3 |25]75] 100]
[CC3  [3KPICO03 Barnking and Insurance 6 | 4] 3 |25]75] 100 |
- |Security Analysis and '
I 1 [EC1 ABFIGORCROLL Portfolio Management 5 3 3 (25| 75| 100
I3KPICOECCO1:2 |Operations Research
TIKPICOECCO2:1 |Lebour Laws
EC2 . |Strategic Human Resource | 5 | 3 | 3 | 25| 75| 100
IIKPICOECCO22 |y oo ent
Tutsl 30 | 20 500
vy ([FAREALENE E:Lf:g::ﬂi:f‘ 6| 5| 2 25|75 100
lccs  [RIKPICO0S Corporate Accounting 6| 5| 3 |25|75]| 100
oo s [PRFPICO06 Eﬁﬁi‘l‘fs"l"”m””“‘“ 61l 4|3 |25]|75] 100
I . [Busingss Ethicsand
EC3 BI{FE{:HECCU_E ' |Corporate Sustainabiliy | 4 | 3 | 3 | 25| 75| 100
HIKP2COECCO3:2 |Audit and Due Diligence
Rural and Agricultural
n 13KP2COECCO4:1 M";Ij‘::l B r
ECA s gi:;cﬁnd i 4| 3| 3257 100
B3KP2COECCO42 |02 e ment
: Ri d
I SECI P3KP2COSEC] RIS R 4|23 [2s]75] 100
 |Global Marketing
ijcl 23KPICOECC:] Ma it 3 lsl-!-! 00
S3KP2ZCOECCI:2  |MOOC (Value added) *
Online Advertising (Add
ECC2 [B3KPICOECC? [0 ot o fsing ( : 1) =z s b
Total 30 | 22 600




KUNTHAVAI NAACCHIVAAR GOVT. ARTS COLLEGE (W) AUTONOMOUS,

THANJAVUR — 613 007

POST GRADUATE & RESEARCH DEPARTMENT OF COMMERCE

M. Course Structu

{For the candidates admitted from the academic year 2023-2024 onwards)

. Subject :lE.uTn Flarks
Semester|Ford] Code Title of the paper Hrs |[Credit
Code Fope /3 jhr | i Tuoial
[CC1 ZAKPICO0L usiness Finance T | 5 3125|7510
ICC2  23KPICO02 igital Marketing 71 513 125[75] 100
CC3 DIKPICO03 [Banking and Insurance 6 | 4 |3 125]375] 100
5 curity Analysis and
1 0 [T A iﬁeurtfulin Management 513 | 3|25|35( 100
PIKPICOECCO1:2 [Dperations Research
2IKPICOECCO2:1 [Labour Laws
{ECI .2 [Strategic Human Resource | § | 3 3 |25|75] 100
BKPICORCCO2:2 [0
Total 30| 20 500
|' KF2C004 Strategic Cost
CC4 Menagement i 5 3|25 | 75 | 100
lccs  (PIKP2CO05 Corporate Accounting 6 | 5 1 |25]75 | 100
2IKP2C006 Setting up of Business &
(L Entitics b | A | |25 3% 100
I ? usiness Ethics and
o BB ik orporate Sustaimability | 4 | 3 | 3 | 25| 75| 100
IIKPZCOECCO3:2 |Audit and Due Dilipence
I 23KP2COECCO4:] ﬁ'ﬁ:;?: e
EC4 & 4 | 3|3 [25]75] 100
JIKPICOECCO4:2 Logistics and Supply
[ hain Management
onsumer Rights and
| 11 SEC1 R23KPICOSEC] Edugation 4 2 3|25 75| 100
i -
- lobal Marketing
oy PR CORCCT htnagement 3 |3 | - & | 100
2IKPICOECCI:2 MOOL [Walue added) o
ECC? RIKPICOECC? nline Adw;ﬁs'.ing {Add = |
course) ® " 5 = 5
Total
Gl




*! Credit provided for successfully completed SWAYAM/MOOCs Courses.
*? Credit provided for successfully completed Add on Course offered by various

depariments.

*! Internship/Industrial Activitics shall be done afier the end of second semester (summer
vacation) and the credits will be provided in the third semester.

**20% 'Ehm;l:_l.f and S0 ;EE*P:'“I-“" T 3

E Alarks Tatal
'..:ml:"i Part | Code Sﬂtft Title of the paper Hrs | Credit IJ::I:“ A | EA
ICC 7 RIKPICODT Taxation 6 [ § 3 |25 75| 100
CC8 [23KP3CODE _|Research Methadology G [ 5 3 | 25|75 | 100
. DKFPICOWE (Computer Applications in &0 | 100
|Cc % [Business - Practical : ?_ | ol e
: Cin  [23KP3CO10 International Business 6 | 4 3 |25 |75 ] 100
2IKPICOECCOS: ] [Stratepic Manopement
ECS International Financial 3 3 3 (25|75 10D
11 2IKP3COECCOS:2 Manzagement
Iam 2IKPICOSEC? E-commerce 3| 2 A |25 |75 | 140
n } ~ = e
Internship / Industrial Activity| . i ) .
I 13IKP3I1 (Credits) # z
DIKPCOECCH: ] Consumer Behaviouar
. —_— - 3 3 - 100
IEE‘E! DKPCOECC3:2  [MOOC (Valuc added) *
Total |26 | -|-|- 6w
ccll [BKPACOTI CHEIERATERRRE. | & | = | & | 7 | 10
lcc1z  pakpacon Human Resource Analytics | 6 | 5 | 3 | 25|75 | 100
1 [FW ZIKP4COPW Project with Viva 1wl 7 . . - il
= IIKP4COECCO6:1 Orpanisational Behaviour #*
: ECH Insoivency Law and 41 3 3 125|753 | 100
2IKP4COECCO6:2 [practice **
0 PCS  DIKPACOSECD gl;:l:;ll;l:ﬁsiunul Competency 4 2 3 |25] 75| 100
1IKP4EA Extension Activity - 1 - - | - -
Total |23 -] -]~ ]50
- Grand Total 120 81 | - | - | - |2200
(Total 91 credits + 10 Extra credits)
Mote:

Progor E"S%Séeﬂﬂnﬁ b3




METHODS OF EVALUATION

Internal Evaluation

| Continuous Internal Assessment Test

Assignments / Snap Test f Quiz 15 Marks

_Ec-minars

Attendance and Class Participation

External Evaluation | End Semester Examination 75 Marks
Tatal 100 Marks
METHODS OF ASSESSMENT

Remembering (K1)

The lowest level of questions require students to recall
information from thecourse content

Knowledge questions wsually require students  to
identify information in_the textbook.

Understanding {K2)

Understanding of facts and ideas by comprehending
organizing, comparing, translating, interpolating and
interpreting in their own words,

The gquestions go beyond simple recall and require
students to combine data together

Application (K3)

Students have to solve problems by using / applying
a concept leamed in the classroom.

Students must wse their knowledge to determine a
EXACL response,

Analyze (K4)

Analyzing the question is one that asks the studenis
to break down somethinginto its component paris.
Analyzing requires students to identify reasons
causes or motives and reach conclusions or
generalizations,

Evaluate (K5)

Evaluation requires an individual to make judgment on
something,

Dluestions to be asked to judge the value of an idea, a
character, a work of art,or a solution to a problem.
Students are engaged in decision-making and problem
—solving.

Evaluation questions do not have single right answers.

Create (K6)

The questions of this category challenge students 1o
get engaged in creative andoriginal thinking.
Developing original Ideas and problem solving skills
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PROGRAMME OUTCOMES (PO) - PROGRAMME SPECIFIC
OUTCOMES (PS0) MAPPING

PROGRAMME SPECIFIC OUTCOMES (FS0)
PO1 P02 ros P04 FO5
PsSOI 3 3 3 3 3
PSO2 3 E] 3 3 3
PS03 3 3 3 3 3
PS04 3 3 3 i 3 3
PS0S 3 3 r 3 | 3 3

Level of Correlation between PO's and PSO's
(Suggesied by UGC as per Six Sigma Tool — Canse and Effect Matrix)

Assign the value

1 - Low

2 = Medinum

13- High

0 = No Correlation

A kAT
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M.Com. (General)
First Year Core -1 Semesier |
RUSINESS FINANCE
(For the candidates sdmitted from the academic year 2023-2024 onwards)

§ | Marks
Conrse ik it E‘ £ |2 i
tle of t | -1
Code he Course s LTI‘HE:-IE{ E =
& IEIC | | &
— =
23KT1CO
3 BUSINESS FINANCE Tl-(-1-|5|7125| 75| 100
l r
Learning Objectives

I | Tooutline the fundamental concepts in finance

2 | Toestimate and evaluate risk in investment proposals

Ta evaluate leasing as a source of finance and determine the sources of startup

financing

4 | To examine cash and inventory management lechniques

5 | To appraise capital budgeting techniques for MNCs

Course Units

UNIT 1 (18 hrs)
Introduction to Business Finance and Time vale of money

Business Finance: Meaning, Objectives, Scope -Time Value of money: Meaning, Causes
— Compounding — Discounting — Sinking Fund Deposit Factor - Capital Recovery Factor
— Multiple Compounding- Effective rate of interest = Doubling period {Rule of 69 and
Rule of 727 — Practical problems.

UNIT 11 : (18 hirs)

Rizk Management
Risk and Uncertainty: Meaning — Sources of Risk = Measures of Risk - Measurement of

Return — General pattern of Risk and Return — Criteria for evaluating proposals 1o
minimise Risk (Single Asset and Portfolio) — Methods of Risk Management-Hedging

currency risk.

10




Startup Financing and Leasing
Startup Financing: Meaning, Sources, Modes (Bootstrapping, Angel investors, Venture
capital fund) - Leasing: Meaning — Types of Lease Apreements — Advantages and

Disadvantages of Leasing - Finaneial evaluation from the perspective of Lessor and
Lessee,

UNIT IV

Cash, Receivable and Inventory Management

Cash Management: Meaning, Objectives and Importance — Cash Cycle = Minimum
Operating Cash - Safety level of cash — Optimum cash balance - Receivable
Management: Meaning — Credit policy — Controlling receivables: Deb collection period,
Ageing schedule, Factoring — Evaluating investment in accounts recejvahle - Inventory

Management: Meaning and Objestives - EOQ with price breaks — ABC Analysis.
UNIT V (18 hrs)

Multi Nationzal Capital Budpeting

(18 hrs)

Multi National Capital Budgeting: Meaning, Steps involved, Complexities, Factors to be

considered- International sources of finance — Techniques 1o evaluate multi-national

capital expenditure proposals; Discosnied Pay Back Period, NPV, Profitability Index, Met
Profitability Index and Internal Rate of Retum — Capital
analysis in Capital Budgeting,

rationing -Techniques of Risk

Theory 40%, Problems 60%

Conrse Outcomes
Students will be able 1o
CO Na. CO Stalement Knowledge
lewel
CO1 | Explain the important Minance concepts kK2
COZ | Estimane risk and determine its impact on return K5
CO3 | Examine leasing and other sources of finance for startups K4
CO 4 | Summarise cash, receivable and inventory management techniques K2
CO 5 | Evaluate techniques of long  term investment  decision K3
incorporating risk factor

11




Books for study:
1. Mabeshwari S.N.. (2019), “Financial Manapement Principles and Practices™, | 5
Edition, Sullan Chand & Sons, New Delhi.
2. Khan M.Y & Jain P.K, (2011), “Financial Management: Text, Problems and Cases”,
8™ Edition, McGraw Hill Education, New Delhi,
3. Prasanna Chandes, (2019), “Financial Management, Theory and Practice”,
10™Edition, MeGraw Hill Education, New Delhi.

4. Apte P.G, (2020), “Intermational Financial Management” 8th Edition, Tata McGraw
Hill, Mew Delhi.

Books for reference:

. Pandey 1. M. (2021), “Financial Manapement”, 12°Edition, Pearson India
Education Services Pvi. Lid, Noida,

2. Kulkami P. V. & Satva prasad B. G., (2015}, “Financial Management”, 14*Edition,
Himalaya Publishing House Pvit Lid, Mumbai.

3. Rustagi R, P., (2022), “Financial Management, Theory, Concept. Problems™,
6" Edition, Taxmann Publications Pvt. Lid, New Dethi.

4. Arokiamary Geetha Rufus, Ramani N, & Others, (2017), “Financial Management”,
1" Edition, Himalaya Publishing House Pvt Lid, Mumbai.

Web referencos:

I. https:firesource.cdn icai.orp/66674bos5 I808-cp 8 pdf

2. httpesifresource cdn ical org/6667 ThosSIB0R-cp | dul pdl
3. httpesfresource odn ical ong/66592hos537 73 -epdus odf

4, htips:ffresource cdn,icai.ong/65590bos528 Teparta-cp 1 6,pdi’

Mate: Latest edition of the books may be used
Mapping of Course Outcomes with POs and PS03

Pros PS0s

1 2 3 4 3 fi 1 2 3
col 3 3 ! 3 3 3 2 2 2
cO2 3 3 2 3 3 3 3 3 3
cO3 2 2 | 1 2 2 3 2 2
Co4 2 2 1 P 2 d 2 2 &
o3 3 3 2 3 3 3 3 3 3

High -3 Mediom - 2 Low -1

: f:EF : Y
E-I'IJD F COMM ﬁ?

12




M. Com. (General)

First ¥Year Core — 11 Sesnato]

IMGITAL MARKETING
(For the candidates admitted from the academic year 2023-2024 onwards)

Marks
s
£ 8|3 _
P Title of the Course & LTI PO [ 2 |z
Code = Bl |9 =
3 IS |8 | &
IOKFICO | DIGITAL MARKETING Sl=1-1=|5 7125|975 | 100
- b

| Learning Objectives
1 T assess the evolution of digital marketing

Ta appraise the dimensions of online marketing mix
T infer the techniques of digital marketing
To analyse online consumer behaviour

Al ded Wl D

To interpret data from social media and fo evaluate game based marketing
Course Units

UNIT1
Introduction to Digital Marketing

(18 hrs)

Digitzl Marketing - Transition from traditional to digital marketing - Rise of internct —
Growih of e-concepts — Growth of e-business io advanced e-commerce — Emergence of
digital marketing as a tool - Digital marketing channels — Drigital marketing applications,
benefits and challenges — Factors far success of digital marketing — Emerging trends and
concepts, Big Data and 10T, Segments based digital marketing, Hyperloeal marketing -
Opportunities for digital markeling profiessionals,

LUNITIT

Online marketing mix

(18 hrs) |

Online marketing mix - E-Product — E-Promotion — E-Price
segmentation — Targeting — Positioning -

— E-Place — Consumer
Consumers and online shopping jssues —
Website characteristice affecting online purchase decisions —  Distribution and
implication on online marketing mix decisions — Digitization and

implication on onlipe

S




marketing mix decisions.
UNIT 111 (18 hrs)
Digital media channels

Digital media channels — Search engine marketing — ePR — Afliliate marketing -
Interactive display advertising — Opt-in-email marketing and mobile text messaging,
Social media and viral marketing — Online campaign management using = Facebook,
Twitter, Instagram, Snapchat, Pinterest — Metaverse marketing = Advantages and
disadvantages of digital media channels - Metaverse marketing.
UNIT IV '

Online consumer behavior
Online consamer behaviour — Cultural implications of key website characteristics -

Dynamics of online consumer visit — Models of website visits — Web and consumer
decision making process — Data base marketing — Electronic consumer relationghip
manzpement — Goals — Process - Benefits — Role — Next generation CRM.

(18 hrs)

UNITV (18 hrs)

Analyties and Gamification
Digital Analytics — Concept — Measurement framework = Demystifying web data -

Owned social metrics — Measurement metries for Facebook, Twitter, YouTube, Slide
Share, Pinterest, Instagram, Snapchat and Linkedin — Eamed social media metrics -
Digital brand analysis — Meaning — Benefits — Components — Brand share dimensions —
Brand audience dimensions — Market influence analytics — Consumer generated media
and opinion leaders — Peer review — Word of mouth — Influence analytics = Mining
consumer genersted media - Gamification and game based marketing — Benefils -
Consumer motivation for playing online games.

Course Outeomes:

Students will be able 1o
| €O Na. OO Statement T Knowledge level |

CO1 | Explain the dynamics of digital marketing K2

co2 Examine online marketing mix K4

CO3 | Compare digital media channels K4
CO4 | Explain online consumer behavior K2

CO35 | Analyse social media data K4

14




Books for study:

l. Puneet Singh Bhatia, (2019) “Fundamentals of Digital Marketing”, 2" Edition,Pearson
Education P Lid, Noida.

2. Dave Challey, Fiona Ellis-Chadwick, (2019) “Digital Marketing”, Pearson Education
Pvt. Lad, Moida.

3. Chuck Hemann & Ken Burbary, (2019) “Digital Marketing Analytics”, Pearson
Education Pvt Lid, Noida.

4, TT:'?: Gupta,[2022) “Digital Marketing” 3“Edition, McGraw Hill Publications

oida.

5. Railash Chandra Upadhyay, (2021) “Digital Marketing: Complete Digital Marketing
Tutorial”, Notion Pregs, Chennai.

6. Michael Branding, {2021 “Digital Marketing™, Empire Publications India Private Lid,
Mew Delhi,

Books for reference:
1. Vandana Ahuja, [2016), “Digital Marketing", Oxford University Press. London.
2. Byan Deiss & Buss Henneberry, (2017) “Digital Marketing™, John Wiley and Sons
Ine. Hoboken,
3. Alan Charlesworth, (2014}, “Drigital Marketing - A Practical Approach”, Routledge,
Londan.
4. Simon Kingsnorth, Digital Marketing Strategy, (2022}, “An Inlegrated approach to
Online Marketing™, Kogan Page Lid. United Kingdom.
5. Mainy Mouwtusy, (20223, “Digital Marketing”, 2™Edition, Oxford University Press,
London.

Web referemces:
I. httpsfiwww disilalmarketer.com/digital-marketing/‘essete’pd Fultimate-guide-1o-

digital-marketing pdt .

2. htpsuwaterlon.calcentre-for-teaching-excellencefteaching-resources/ieaching-
tipsfeducational-technologies/all/samification-angd-game-based-leaming

i

sfjournalsalaorefindex, icle'dowm

Wote: Latest edition of the books may be wsed
Mapping of course outcomes with POs and I'SOs

PDs PS0s

1 2 3 4 | 5 [ 1 2 3

C01 3 3 2 3 3 3 3 3 3
co2 3 3 2 k| 3 3 L] 3 3
Co3 3 3 2 2 3 2 3 3 2
04 3 £ 2 2 3 3 3 3 3

l Ci5 3 3 1 3 3 2 3 3 2

Medium -2

15

Low =1
Pt et



M.Com. (General)
First Year Corc — IT1 Semester [
BANKING AND INSURANCE
(For the candidates admited from the academic year 2023-2024 onwards)

p Marks

R Title of the Conrse E L|T|P|O = -_E X |

Code | & EIG 2|5 |3

| r P18 1"
23KF1C00 BANKING AND 5-1-1-|4|6|25] 75 100

3 INSURANCE
Learning Objectives b
To understand the evolution of new era banking

Tao explore the digital banking techniques
To analyse the role of insurance sector
To evaluate the mechanism of customer service in insurance and the relevant

| W | —

regulations

5 i To analsye risk and its impact in banking and insurance industry

Course Units
UNITI

Introduction to Banking
Banking: Brief History of Banking - Rapid Transformation in Banking: Customer Shifl -

Fintech Cverview - Fintech Outlook - The Financial Disruptors - Digital Financial

Revolution - New Era of Banking. Digital Banking - Electronic Payment Systems—
Electronic Fund Transfer System — Electronic Credit and Debit Clearing = NEFT - RTGS

(18 hrs)

~VSAT-SFMS-SWIFT.

UNIT 11
Contemporary Developments in Banking
Distributed Ledger Technology — Blockehain: Meaning = Structure of Block Chain -

Types of Block Chain - Differences between DLT and Blockchain - Benefits of
Blockehain and DLT - Unlocking the potential of Blockehain ~Crypto currencies, Centrul

{15 hrs)

e

16




Bank Digital Cutrency (CBDC) - Role of DLT in Nnancial services - Al in Banking:
Future of Al in Banking - Applications of Al in Danking - Imporance of Al in banking -
Banking reimagined with Al, Cloud banking - Meaning - Benefits in switching to Cloud
Banking.

UNIT 11 {18k
Indian Insurance Market

History of Insurance in India — Definition and Functions of Insurance=Insurance Contract
— Indian Insurance Market — Reforms in Insurance Sector — Insurance Crganisation —
Insurance organisation structure. Insurance Intermediaries: Insursnce Broker — Insurance
Agent-Surveyors and Loss Assessors — Third Farty Administrators (Health Services) —
Procedures-Code of Conduct.

UNITIV {18 hrs)
Costomer Services in Insurance

Customer Service in Insurance - Quality of Service-Role of Insurance Agents in
Customer Service-Agent’s Communication and Customer Service —Ethical Behaviour in
Insurance— Grievance Redressal System in Insurance Sector —Integrated Grievance
Management System - Insurance Ombudsman - Insurance Regulatory and Development
Aurthority of India Act (TRDA) - Regulations and Guidelines.

UNIT ¥ (18 hrs)

Risk Management )

Risk Management and Control in banking and insurance industries — Methods of Risk
Maragement — Risk Management by Individuals and Corporations — Toeals for Controlling |
Risk.

Course Outcomes

Students will be able to

CO No. CO Statement Knowledge
level]

Ciy | Relate the transformation in banking from traditional to new age ]

COZ | Apply modern techniques of digital banking K3

Coz Evaluate the role of insumnce sector K5

CO 4 Examine the regulatory mechanism [

CO s Assess risk mitigution stralegies ks

17




Books for study:

I Indian Institute of Banking and Finance (2021), “Principles & Practices of Barking”.
5 Edition, Macm_il!an Education India Pvi. Lid, Noida, Uttar Pradesh.

2. Mishra M N & Mishra 5 B, (2016), “Insurance Principles and Practice”, 22 Edition,
S. Chand and Company Lid, Noida, Uttar Pradesh.

3. Emmett, "l.-"augharu Therese Vaughan M., (2013), *Fundamentals of Risk and
Insurance”, 117 Edition, Wiley & Sons, New Jemsey, USA.

4, '1']1:u Lynn , John G. Mocaey, Pierangelo Rosati, Mark Cummins (2018), Disrupling
Fma:nnnz FinTech and Stratzgy in the 215t Century (Palgrave Studies in Digital
Business & Enabling Technologies), Mscmillan Publishers, NewYork (US)

Books for reference: o -

I. Sundharam KPM & Varshney P. N., (2020), “Banking Theory, Law and Practice™,
20" Edition, Sultan Chand & Sons, New Delhi.

2. Gordon & Natarajan, (2022), “Banking Theory, Law and Practice”, g™ Edition,
Himalaya Publizhing House Pyt Lid, Mumbai.

3. Gupta P. K. (2021), “Insurance and Risk Management” 6" Edition, Himalayz
Publishing House Pvt Lid, Mumbai.

4. Susanne Chishti., & Janos Barberis (2016), The Fintech book: The financial
technology handbook for investars, entrepreneurs and visionaries. John Wiley &

Sons,

Web references:

ks hmg{{gmm;ﬁmng;juaimtc,tgmﬂm_ﬁﬁfknnw!m:lm!iinan:rfﬁnmgh-ﬂnancia!-

technotogy
2, +4/m i s/digital_notesICSENVY620Year/CSEYI0R. TECHY:

F0TV2620Y EARSE2011%20SEM¥20BCT 2R 8A0534)%%620MOTES#2 0Final%a0

PDF pdf
3, htmpssl/wwwirdai.zov. i ADMINCMS /s frmGeneral Layout.aspx?page=Page

Nol08&flag=1

Mote: Latest edition of the books may be used
Mapping of course outcomes with POs and PEOs

FOs P&0s

1 2 3 4 5 i | 2 3
iCol 2 2 I 3 3 3 3 3 3
02 3 3 3 3 3 3 3 3 3
03 2 2 | 2 2 2 z 3 Z
C0D4 3 2 2 1 2 2 2 k] 2
3 3 k| 3 3 3

COs 3 3 [ ]

High - 3 Mediom =2 Low-1




M.Com. {General)
First Year Eleetive —1 A Semester [
SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT
{For the candidates admitted from the academic year 2023-2024 onwards)

Marks
C
Copren Title of the Co : AR
itle of the Conrse L|T|r|OT o=
Code g 5|2 |E |B
=~ VIEV|E |E
- =
= SECURITY ANALYSIS S|=|-|-{3[5 (25|75 [10D
LIKPLCO
AND PORTFOLIO |
ECCO0 1
MANAGEMENT
Learning Objectives i
1 1o become familiar with various Investment avenues and Portfolio Construction
2. | Toundersiand the Equity Shares, Preference Shares and Bonds valuation models|
[ & To heam about long-term and shori-term investment analysis tools,
4, To analyse with Portfolio theories.
5. To gain knowledge in Portfolio performance methods,
Course Units
UNIT 1 (12 hrs) |

Invesiment and Portfolic Management

Investment — Meaning ~ Nature and scope of Investment — Investment vs Speculation —
Type of Investors — Investment Avenues — Factors influencing the investment chaice —
Portfolio Management: Meaning and significance, Active Vs Passive porifolio

management - Strategic Vs. Tactical asset allocation - Faclors Affecting Investment
Decisions in Portfolio Management.

UNIT I {12 hrs)
Valuation of Securities
Bond: Introduction — Reasens for issuing Bonds — Features of Bond — Types of Bonds —

Determinants of bond safety - Bond Prices, Yields and Interest Rates — Measuring Price

Volatility of Bonds — Macaulay Duration and Modified Duration - Prefersnee Shitres:

1%




Introduction — Features of Preference Shares — Preference Shares Yield - Holding Peried J
Retum - Yicld to Call —Concept of Present Yalue = Equity Share Valuation Medels.

UNIT 111 (12 hrs)
Fundamental Analysis and Technical Analysis

Fundamental Analysis: Objectives — Economic Analysis, Industry Analysis, Company
Analysis —Technical Analysis: Meaning— Assumptions — Pros and cons of technical
analysis—Differences between fundamenial analvsis and technical analysis — Dow Theory
— Types of Charts — Chart Patterns — Trend Analysis — Support Line and Resistance Linc
— Yolume Analysis — Indicators and Oseillstors - Simple Moving Avernge — Exponential
Moving Average — Relative Strength Index — Bollinger Band — Ellicet Wave Theory.

UNIT IV (12 hrs)
Efficicat Market Hypothesis

Efficicnt Marke! Hypothesis — Markowitz Model, Arbitage Pricing Theory — Sharpe’s
Simgle index portfolio selection method — Capital Asset Pricing Model (CAPM).

UNIT ¥ {12 hrs)
Partfolio Performance Evaluation

Portfellc Performance Evaluation — Meaning - Meed for Evaluation - Methods of
calculating Portfolio return - Sharpe’s Rafio - Treynor's Ratio - Jensen's Differential
Retums - Portfolio Revision - Need for Portfolio Revision - Formulz Plans. -

Course Duoteomes
Students will be able to

CO Mo, CO Statement Knowledge
level
col Examine investment options and structure a portfolio K4
i Assess the value of Equity Shares, Preference Shares and K3
Bonds
- Examine stock performance through fundamemal and K4
technical analysis
CO4 | Examine the various Portfolio Thearies. K4
" COS Evalustc the portfolio performance.




Bonks for study:

. Prasanna Chandra {2021), “Investment Analvsis and Portfolio Management™, 6™ Edition,
MeCiraw Hill, Noida, Up

2. Rustagi RP {2012), “Invesiment Analysis and Fortfolio Management™, 5* Edition,
Sultan Chand & Sons, New Debhi

3. Bhalla V.K. (2019), “Investment Management”, 19 Edition, §.Chand & Co. Ltd., New
Delhi

Books for reference:
I. Donald E. Fischer, Ronald J. Jordan, Ashwini. K. Pradhan (2018), “Security Analysis
Portfolio Management”, 7"Edition, Pearson Publication Pvt. Ltd., India, Noida
2. AvadhaniV.A. (2016), “Securities Analysis and Porfolio Management™, 12"Edition,
Himalaya Publishing House, Mumbai
3. Ranpanathan M. and Madhumathi R (20012), *Security Analysis and Ponfalio
Management”, 2" Edition., Pearson Education India Pyt Ltd, Moida
4. Punithavathy Pandian (2019), “Securities Analysis and Portfolic Management™,
Himalaya Publishing House, Mumbai
=+ Subrata Mukherjee (2021), “Security Analysis and Poetfolis Management”, 5.Chand &
Co. Ltd, New Delhi.
Web references:
l. https.'.l'.l'w".mniare.ac.in.l'slt&:-'de!'nuIt-"filns-'I¢|:mn_mtmﬂ.*.HE_ShPM_Lmturt_Nms.pdr
2 ]’-ltt[lﬁ:.I'."'I-'l-"l.l-'l.l-'_mndnmcmﬂh-’dMHmnnt-’galgutiﬂE-uni\':rsil.:n"nquit_'.-;-pﬂrlﬁ:lliﬂ-
management/portfolio-manapement-lecture-notes-1-10/1 7701 348
3. hﬂ“p-::-fnrhw.eduEhﬂ.ﬂ}rrh"funﬂamﬂhla]annnh'ih-\'s-tﬂ:h‘:icu.l‘-a.nﬂn[}'iis-

Mate: Latest edition of the books may be used
Mapping of course outeomes with POs and PSOs

POs PS0Os

1 2 3 4 5 G 1 2 3
Co1 3 3 1 3 2 3 2 2 3
02 3 F | 3 2 3 2 3 2
C03 3 3 2 3 2 3 2 3 2
cod | 2 3 1 3 2 2 2| 3 2
COs 3 3 1 3 2 2 2 3 2

High -3 Medium - 2 Low =1

st s
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M.Com. (General)
First Year Elective —I Semester |

OPERATIONS RESEARCH
(For the candidates admitted from the academic yvear 2023-2024 anwards)

| | Marks
| e Title of th g 2 15[ T3
- ithe of the Course 5 l..TPv[‘.l'EiE E =
o] v IE|D &
= =
DKPICO | OPERATIONS RESEARCH
3l=|=-13|5|25] 75| 100
ECC0O1:2 l
Learning Objectives
| | To cutline the fundamentals of Operations Research
. 2 | To usc OR models for problem solving
3 | To examine the role of sequencing and game theary
4 | To design and apply network analysis
| 5 | To apply modelling technigues
Course Units
UNIT 1 (12hrs) |

Introduction and Linear Programming Problem
Introduction to Operations Research - Uses and Limitations — Linear Programming

Problem: Formulation, Solving LPP: Graphical method, Simplex method, the Rig-M
Method,

UNITIT (12 hrs)
Transportation and Assignment Problems

Transportation problem: Introduction — Assumptions — Formulation of Trassportation
models — Basic feasible solution (North-West Corner Method, Least Cost Method, Vogel's

Approximation Method) — Optimal solution (Siepping-Stone  Method, Modified
Distribution Method) = Degeneracy in Transportation problem. Assignment Problem:

11




Introduction — Comparison with the Transponation problem — Formulation of assignment
problems « The Hungoran method of salution,

]

UNIT 10 (12 hrs)
Sequencing and Game Theory

Sequencing problem: Introduction - Assumptions — Processing of n jobs through one
machine — Processing n jobs through two machines — Processing of n jobs through three
machines. Game Theory: Introduction — Rules for Games theory — Twao persan 2ero sum

game without saddle point — Mixed strategies (2xn games, mx2 games) — Graphical method
[2xn mx2 pames).

UNIT 1V
Replacement and Network Analvsis

Replacement: Introduction — Individual replacement problems - Group replacement
problems. Metwork Analyvsis: PERT and CPM,

(12 hrs)

UNITV {12 hrs)
Decision Tree Analysis and Quening Theory

Decision Tree analysis - Queving: Introduction - Applications of queuing models, Waiting
time and idle time costs — Single channel Poisson arrivals with Exponential Serviee, Infinite
| population model,

Course outcomes
Students will be able 1o
CO N, CO Statement Knowledge
level

CO 1 | Apply Linear Programming K3
COZ | ldentify models for problem solving K3
CO3 | Apply sequencing and game theary K3
CO4 | Apply network analysis to enhance effectiveness Ki
CO5 | Examine the models for decision making K4

23




Books for stuily: ]
: :jk';]l::‘l P.Kand Hira D.5.2022) “Operations Research™, 7" Edition, 5.Chand, Noida |
2. Kapoor V.K., {2014) “Operations Research”, 9" Edition, Sultan Chand, New Defhi,
3. Natamjan, Balasubramani and Tomilarasi, [2014) “Operations Research”, o
Edition, Pearson Education India, Noida.

4. Rothad C.R.2022) “An Introduction 1o Operational  Research™, 3" Edition,
S.Chand, Neida (UP)

Books for reference:

I. TulsionP.C. and Bharat Tulsian, (2022) “Fundamentals of Oiperations
Rescarch{ Theory and Practice)”, 3™ Edition, S. Chand, Noida (UP).
2. Sharma LE_.(2016) “Operations Research™ &% Edition, Lakshmi Publications,
Chennii.
3. Napargjan MN_(2017) “Test Book of Operations Research: A Self Leaming
Approach™, New Age Publicationz, Chennai.
4. Rina Rani Rath,(2021) “Operations Research™, 2™ Edition, Bhavya Books, New
Dubhi.
Web references;
i LA infde {EMER-
601 *h200peralion®a2 0Research®a20Quenings2 0theory. pdf
41 i Files'UpPdfFiles'202 |/ Jiin'4 1-2
#_OPERATIONS320RESEARCHYO0TECHRNIOUES{20MAT22CS).pdl

3) https:lirepository.up.ac.zo/bitstream/handle/2263/25427/02 chapterd.pd Psequence=3
4) Jihbr.or'| 964107/ decisi r-decision-makin

2)

Note: Latest edition of the books may be used
Mapping of course outcomes with POs and PSOs

FOs FSOs I
1 1 1 4 5 3 1 2 3
CO1 | 3 3 3 3 b 7 3 3
coz | 3 3 | 3 3 3 3 3 3
co3 | 1 3 | 3 3 2 3 3 3
co4 | 3 3 2 3 3 3 3 3 3
CO5 | 3 3 | 3 3 7 3 3 2
High -3 Medium - 2 Low -1

fnﬁ%‘gﬂmmngﬁl rlega2
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M.Com. (General)
First Year Elective<IT A Bemestor [

LABOUR LAWS
{For the candidates admitted from the academic year 2023-2024 anwards)

| " Marks

i Title of the © E Z |3 = |
i = |
o i e Course E LITIF ﬂg E E E 5
& U (g |S
13KPICO LARDUR LAWS T I 35125 75 ) 100

ECC02:1
Learning Objectives _

Tio understand the provisions of Trade Unions Act

1. | To gain knowledge on various measures and provisions relating to empleyees as
per the Factories Act and Equal Remuneration Act

3. | To become familiar with compensation payable to workmen under dilferent
situations and understand the provisions of the Employees Stete Insurance Act
4. | To learn different provisions relating 1o payment of wages and minimum wages

o employess
& To understand employes welfare measures with respect 10 provident fund,
gratuity and bonus
Course Units
!!.FN.ITI (12 hrs)

Introduction and The Trade Unions Act, 1926
Labour legislations: Origin — Nature - Scope — Need — Ohjectives — Principles — Labour
policy and its special features — Constitution as the basis for labour legislation — The Trade |
Unions Act, 1926:Definition — Objectives — Deficiencies - Registration of trade union —
Cancellation of registration and appeal — Duties and obligations — Rights znd privileges -
Dissalution, i

UNIT 11 {12 hirs)

The Factories Act, 1948 and Equal Remuneration Act, 1976

The Factories Act, 1948; Objects — Definition — Licensing and Registration of fetories —
Inspecting stafl — Health, safiety and welfare measures - Provisions relating 1o hazardous
processes — Working hours — Holidays — Annual leave - Employment of women and young
peTsons,

Equal Remuneration Act — Payment of remuneration al equal rates to men and women
workers — Advisory committee — Offences and penalties,

25




UNIT 111 (11 hirs)
The Workmen's Compensation Act, 1923 and The Employees' State Insurance Act,
1948

The Workmen's Compensation Aet, 1923: Definitions — Objectives — Disablement —
Employer’s liability for compensation = Amount of compensation — Disbursement of
compensation — Motice and claims — Penalties — The Employess” State Insurance Acl [945:
Ohbjects — Definitions ~Administration of ESI Scheme - ESI Fund — ESI Corporation = |
Medical benefit council — Benefits under the Act — ESI eourt.

UNIT IV (12hrs) |
The Payment of Wages Act,1936 and The Minimom Wages Act, 1948

The Payment of Wages Act, 1936; Object and Scope ~Definition — Procedure regarding
payment of wages — Deduction from wages — Mode of payment of wages.

The Minimum Wages Act, 1948:0bjects - Scope — Definition — [tems to be included in the |
minimum wages — Fixation and revision of minimum wages - Norms to be followed in the
payments of minimum wapges.

UNIT V (12 lirs)

The Provident Fund and Miscellaneous Provision Aet,1952, The Payment of Gratuity
Act, 1972 and The Fayment of Bonues Act, 1965

Provident Fund and Miscellancous Provision Act, 1952: Definitions — Scope — Nature —
Objects —Various schemes — The Payment of Gratity Act, 1972: Definitions — Scope -
Conditions and circumstances of payment- Wages for computing gratity — Maximum
gratuity — Nomination — Penalties — The Payment of Bonus Act: Applicability of the Act -
Eligibility and rate of Bonus — Allocable surplus and available surplus - Set and set off —
Offences and penalties.

Course Dutcomes
Students will be able o
CO Mo, COr Statement Knowledge
level
CO | |Recall the basic labour legislations pertaining to Trade Unions Kl
CO1 |Explain varipus provisions of the Factories Act and Equal K2
Remuneration Act o
CO3  [Assess provisions relating to the workmen's compensation and K3
state insurance.
CO4  |Examine provisions relating 10 payment of wapes and minimum K4
wages.
CO S |Expalin the provisions of provident fund, gratuity and bonos K2
schemes.
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Bovks for study:
|. Mishra S.M. (2018), “Labour & Indusirial Laws”, 29"Edition, Central Law
Publications, Classic Edition, Allahzbed, UP.
2. Srivastava 5 C (2022), “Indusirial Relations and Labour Laws”, "Edition., Vikas
Publishing, New Delhi
3. Tripathi PC, Gupta CB, Kapoor ND (2020), “Industrial Relations and Labour
Laws", 6°Edition., Sultan Chand & Sons, New Delhi
Books for reference:
I. Sinha P.R.N., Sinha Indu Bala, Shekhar Seema Privadarshin (2017), “Industrial
Relations, Trade Unions and Labour Legislation”, 3"Edition., Pearson Education
India Pvi. Lid., Noida
1. Piyali Ghosh, Shefall Nardan (2017), “Industrial Relations and Labour Laws™,
| “Edition,McGraw Hill, Noida

3. Sharma LF. (2018), “Simplified Approach to Labour Laws”, 5"Edition., Bharat
LawHouse Pvi, Lid.

Web refercnces:
I Bttpssiwwwics edu/media'webmodules/l.abour Laws & Practice.pdf
2 _httpsziwww.icsi.edumedia/webmodules/LabourL aws& Practice_June_2020.pdf

Note: Latest edition of the beoks may be used
Mapping of course outcomes with POs and PSOs

PO | PS0s

1 2 3 4 5 [ 1 1 3
co1 1 3 3 2 I i 1 I 3
caz I 3 3 2 I 3 1 | 3
Co3 1 3 3 3 1 3 1 1 3
co4 1 3 3 3 2 3 2 [ 3
Cos 1 3 3 3 1 3 1 | 3

High -3 Medium =2 Low =1
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M.Com.(General)
First Year Elective =11 [¥ Semester [
STRATEGIC HUMAN RESOURCE MANAGEMENT
{For the candidates admitted from the academic year 2023-2024 onwards)

. | Marks
15 e
Course Code Tithe of the Course E‘ L|TP né = < g -
— E
S J9Ee| & |
- f=3
STRATEGIC si-I-|-|3[5[28] 5 [ 100
HUMAN
1AKPICOECCO2:2
RESOURCE '
MANAGEMENT

Learning Objectives

I | To appreciate the importance of HRM as a ficld of study and as a central management
function.

2 | To understand the implication of HRM on Govemnment regulations and corporate

decisions.

3 | To analyse the key elements of the HR functions.

4 | To gain knowledge sbout the elements, key concepts and terminology of HREM.

5 [T apply the principles and techniques of HRM to the discussion of major personnel

issues In case studies,

Course Units

UNIT 1 (12 hrs)
Introduction to SHRM

SHRM- Meaning, Features, Evolution, Objectives, Advamages, Barriers 10 SHRM, SHREM
vis Traditional HRM, Steps in SHRM, Roles in SHRM: Top Management, Froni-line
Management, HR - Changing Role of HR Professionals.,

UNIT I (12 hrs)
Mudels of SHRM

Models of SHRM — High Performance Warking Model, High Commitment Management
Model, High Involvement Management Model - HR Environment = Environmental trends and

S




HR Challenges -Linking SHRM and Business Performance.

UNIT IT1 (12 hrs)
Strategic Planning and Compensation

Resourcing Strategy: Meaning and Objectives - Strategic HR Planning: Meaning,
Advantages, Interaction between Strategic Planning and HRP, Managing HR Surplus and
Shortages, Strategic Recruiiment and Selection: Meaning and Need - Strategic Human
Resource Development: Meaning, Advantages and Process - Strategic Compensation as a
Competitive Advaniage - Rewards Strategies: Meaning, Importance - Employee Relations
Strategy, Retention Strategies, Strategies for Enhancing Employee Work Performance.

UNIT IV (12hrs)
Human Resource Policies

Human Resource Policies — Meaning, Features, Purpose of HR Policies, Process of
Develaping HR Policies, Factors affecting HR Policies, Arcas of HR Policics in Orpanisation,
Requisites of Sound HR Policies — Recruitment, Selection, Training and Develosment,
Performance Appraisal, Compensation, Promotion, Outsourcing, Retrenchment, Barriers o
Effective Implementation of HR Policies and Ways to Overcome these Barriers.

UNIT ¥ (12 hirs)
Latest trends in Strategic HRM

Mentoring - Employee Engagement — Meaning, Factors Influencing Employes Engagement,
Strategies for Enhancing Employes Engagement - Competency based HRM: Meaning, Types
of Competencics and Benefits of Competencies for Effective Execution of HRM Functions -
Human Capital Management: Meaning and Role - New Approaches 1o Recruitment —
Employer Branding.

Coorse ontcomes:
Students will ke able ta:

CO No. CO Staiement Knowledpe
level

o1 Recall the fundamentals of strategic Human Resturce Kl
Management.

CO2 Examine the conceptual fame work of strategic Human K& |
Resource Management Models,

Co3 Apply the knowledge of wvarious stratepies in Human K3
Resource Management in the corporate arena,

CO 4 lustrate drafting of HR policies. K2

CDs5 Analyse the latest trend in the stratcgi:' juman Resource Kd
Muanagement. .
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Books for study:
I. Mathur, 5P Strategic Human Resource Management 1™ Edition 2015, New Age
International () Lid Publishers, Mew Delhi.
2. Catherine Truss, David Mankin & Clare Kelliher (2014), “Sirategic Human Resource
Management™, Oxford University Press, India,
3. Anuradha Sharma and Aradhana Khendekar (2006), “Sirategic Human Resource
Management: An Indian Perspective™, Sage Publications Pvi. Lid, New Delhi.

Ronks for reference:

1. Jean M Phillips & Stan M Gully, “Strategic staffing™, Pearson International Edition,
India.
2. Ananda Das Gupta (2021), “Strategic Human Resource Management - Formulating

and Implementing HR Strategies for a Competitive Advaniage”, Productivity Press:
Ist edition, Routledge

Web referoncess
I. https:.ffcme;itus,urgfim']umﬁ.vhut-is-ﬁ:m=gin-hum:n-mmr:e-managcment-sh:m-'
p suifwwew, rc esandigolsools-and-

mmphﬁmlkimfpagw'pm:tlctngsimugichum&nrﬂaums.aspm

3. htlps:a'hmm:.wgid-mm-f:nfhlugfﬁ-su-p5-rur-d=v:lnping-=nd-impl¢menting—m-
effective-hr-strategy-in-202 1/

4, htrps;.-'hmw.nmnugﬁm:nmud:rtuq.mma'um-waluaﬁnn-ﬂppmmhﬁ.

MNote: Latest edition of the books may be used
Mapping of course outcomes with POs and PSOs

POs PSOs

1 3 3 4 5 6 1 2 3

CO | 3 3 3 3 3 2 3 2 3

CO2 3 3 3 3 3 2 3 2 3

CO 3 3 3 3 3 3 2 3 2 3

0f | 3 3 3 3 3 2 3 2 3
cos | 3 3 3 3 3 | 2 3 2 3

High -3 Medium = 2 Low -1

D e ¥ S
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M.Com. (General)
First Year O 4 Semester I
STRATEGIC COST MANAGEMENT
(For the candidates admitted from the academic year 2023-2024 onwards)

|_ Mlarks
E = E =
Course Code Title of the Course ¥|LiT|P|O ‘E E = 5 E
S 8 |
i’ i
.~ STRATEGIC COST - | 1
IKP20004 4 2l =0 G l
i . 6 | 5 l 6 (25| 75| 100
& Learning Objectives

1 Toanalyse the aspects of stratégic and quality control management
To analyse and select cost eontrol techniques

To apply activity based costing for decision making
To utilise transfer pricing methods in cost determination

P ———

a To apply cost management fechnigues In various sectors

Wl ] el g

Course Units

UNIT I (18 hrs)
Introduction to Strategic Cost Management

Introduction to Strategic Cost Management (SCM) — Need for SCM — Differences between SCM

and Traditional Cost Management - Value Chain Analysis: Meaning and steps - Quality Cost
Management: Meanmg of Quality and Quality Management — Cost of Quality —Indian Cost
Accounting Standard 21 on Quality Control - Introduction fo Lean System - Benefits of Lean
System — Just in Time (JIT) — Kaizen Costing,

UNIT IT {18 hrs)

Cost Control and Reduetion
Cost Mapagemen! Technigues: Cost Control: Meaning and Prerequisites - Cost Reduction:

Meaning and Scope - Differences between Cost control and cost reduction - Pareto Analysis:
Meaning, importance and applications - Target Costing: Meaning, steps and Principles — Life
Cycle Costing; Meaning, Strategies for each stage of produet life cycle, Benefits = Leaming
Curve: Meaning, Learning curve ratio and applications,

3




UNIT 111 {18 hrs)

Activity Based Cost Manapement

Activity Based Cost Management: Concept — Purpose — Stapes — Benefits -Helevance in
Decision making and its Application in Budgeting — Practical problems.

UNIT 1V (18 hrs)
Transfer Pricing

Transfer Pricing: Meaning - Benefits - Methods: Pricing based on cost - Market price on transfer
price = Negotiated pricing and Pricing bised on opporiunity costs — Practical Problems.

UNIT ¥ {18 hirs)

Cost Management in Agriculiure and 1T sector

Agriculture Sector: Features - Cost Structure - Cost Management - Tools to measure the
performance - Minimum Sapport Price and International Perspective — Information Technology
Sector: Features = Cost Structure = Cost Management and International Perspective,

Course Outcomes
Students will be able 1o
C0 Na. CO Statement Knowledee level
1 Explain strategic cost management and QC K2
z Choose the appropriate technique for cost control K3
i Make use of activity based costing in practice K3
4 Choose transfer pricing methods to solve problems K3
|._. = Construct cost structure for Agriculture and [T sector K3
Books for study:

1. Ravi M Kishore (2018), “Strategic Cost Management”, 5*Edition, Taxmann Publications
Pt Lo, Mew Delid, .

2, Bandgar P. K., (2017), “Strategic Cost Management™, 1"Edition, Himalaya Publishing
House Pyt Lid, Mumbai.

3. Sexena V. K. (2020), “Steategic Cost Management pnd Performence Ewvaluation”,

1"Edition, Sultan Chand & Sons, New Delhi. |

Books for reference: ) ]

l. John K Shank and Vijay Govindarajan (2008), Strategic Cost Management, Simon &
Schuster; Latest edition, UK B . o

2. Jawshar Lal, {2015), “Strategic Cost Management”, ™ Edition, Himalays Publishing

House Pyt Lid, Mumbai.) i
3. Arora M. N, (2021], “A Text Book of Cost and Management Accounting™, 11" Edition,

Vikas Publishing House Put, Ltd., New Delhi.

iz




Wels references:
I hltpﬁ:-’h?-w.aumunﬁngimls_mmhrli:kﬂ.ﬂ.ratcgic—cﬂsl-manﬂgcmtﬂ-html#i"’-‘f’-‘x'-:
Strategic®20cost620mana gement®620is%2 0the. it %200r%20have% 20ne a2 (impact.

2. lutps:fica-finalin‘wp-content/uploads/201 B9/ Chapter-4-Cost-Management-
Technigues. pdf
3. https-firesowrce cdn.ical.one/66530bos53753cpS.pdl

Mote: Latest edition of the books may be used
Mapping of eourse outcomes with POs and PS0s

POs P50s

1 k- 3 4 5 6 1 2 3

COl 3 3 3 3. | 2 | &£ | 3 | 3 3
202 3 3 2 3 3 3 3 3 3
COo3 3 3 2 3 3 3 3 3 | 3
CO4 3 3 2 3 3 3 3 ] 3
COs 3 3 i 3 3 3 3 3 3

High -3 Mediom -2 Low -1

O e £ S
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M.Com. (General)

First Year cCs Semester [1
CORPORATE ACCOUNTING
{For the candidates admitted from the academic year 2023-2024 onwards)
] . | - | Marks
= 8| = i
iy Title of the Course 2lLiT rlo ‘E = < E| 3
= # | g8
o 8 M =
BKP2CODS | CORPORATE 6T-1-1-|s" 6TastrsToo[
ACCOUNTING
[ Learning Objectives
1 To understand the accounting treatment for issue of shares
2 To determine profits for fire and marine insurance
3 To prepare consolidated financial statements
4 To account for price level changes
3 | To adopt financial reporting standards
Cowrse Linits
UNIT 1 {18 hrs)

Izsue of Shares and Final Accounts of Companies

Issue of Shares: ESOPs - ESPS - Sweat Equity Shares - Book Building- Buy-back of Shares -
Conversion of debentures into shares - Final accounts of Companies as per Schedule 11T of
the Companies Act, 2013 — Managerial remuneration.

UNITII {18 hrs)
Insurance Company Accounts

Insurance Company Accounts: Types of Insurance - Final sccounts of life assurance
Companics- Ascertainment of profit- Valustion Balance Sheet-Final accounts of Fire, Marine
and misccllancous Insurance Companics. ]
Unit 111 {18 hrs)

Consolidated finsncial statements
Consolidated financial statements as per AS 21: Consolidated Profit amd Loss Account-

Minuority interest — Cost of contrel = Capital reserve = Inter-company holdings ~Preparation
of consolidated Balance Shect,

UNIT IV {18 hrs)
Contemporary Accounting Methods

Accounting for price level changes — Social responsibility accounting — Human resource
accounting - Forensic Accounting.

1
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UNIT V {18 hrs)
Financial reporting

Financial reporting: Meaning, Objectives, Characteristics — Indian Accounting Standards (AS
3 AS 10, AS 19, AS 30) - Comorate Social Responsibility: Meaning, Key provisions of

Companies Act, 2013, Accounting for CSR expenditure, Reporting of CSR. Presentation and
disclosure in the financial statements.

Theory: 20%; Problems: 889
Course Oulcomes
Students will be able to

CO Mo CO S1atement Enowledpee level
CO1 | Determine profit and financial position by preparing financial K3
statements of companies as per schedule 1T of Companies Act,
2013,
COZ | Apply the provisions of IRDA Regulations in the preparation of K3
final accounts of Life Insurance and General Insurance
Companies,
CO3 | Determine the overell proféability and finsncial posiion by K5

preparing  consolidsted  financial statements of  holding
companies in accordane: with AS21,

CO4 | Analyse contemporary accounting methods. K4

CO5 | Examine Financial Reporting based on appropriate Accounting K4
Standards and provisions of Companies Act 2013 with respect
to Corporate Social Responsibility.

Books for stady:

. Elﬂﬂla R. L. & Radhaswamy M. (2021), *“Corporate Accounting — Volume 1 & 1",
14 Edition, Sultan Chand &Sons, New Delhi.

2, Maheshwari 8, M., Sharad K. Maheshwari & Suncel K. Maheshwari, (2022) % Advanced
Accountancy - Volume 1 £11", 11™Edition, Vikas Publishing House Pvt, Ltd., New Delhi.

3. Jain 5. P, Narang K. L., Simmi Agrawal and Monika Schgal (2019}, “Advanced
Accountancy - Corporate Accounting — Volume - 117, 22%Edition, Kalyani Publishers,
New Delhi.

4. Reddy T. S. &Murthy A, (2012), “Corporate Accounting — Volume I & 11%, 17™ Edition,
Margham Publications, Chennai.

Books for reference:

I. Arulanandam M.A &Raman K.5, (2021), “Advanced Accounting (Corporate Accounting
= 1y, 8"Edition, Him nlaya Publishing House Pvt Ltd, Mumbai.

I- Ehuklﬁ M C, GI'{.'-'P!'[I.] T S‘ IH'IIJ GIJP'tIl s E. {ml], H-ﬁd"ﬂﬂl:&d Ac:mn’s vﬂ]“me
11,19 Edition, Sultan Chand & Sons, New Delhi,

3. Gupta R. L., (2022), “Problems and Solutions in Company Aceounts™, 2*Edition, Sulian
Chand &Sons, Mew Delhi, B
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Web references:
I, hllps.'."-"rcsn-ur-:e.-:rln-icﬂi,ﬂrg,l'EEESUEm;ﬂ?H-p]-:p’ﬂ-p-df'
2 'Illtps:.-'."re:suur:e.m:ln.ir:.ai.nrg}EES-iSme]'?S-#-p1atp#.p-df'
3 htlpﬁ:."-"n'.sl:lurﬂ::.ﬂ:lu-lt.ni.urg,-']iﬁﬁlﬂhmﬂﬂm-upI.pdl'

4. ftipe in/download/esontent/nd FIMB A0 {note¥s
200n%20forensic%I0aceounting?20by420 Anjali pdi

Mote: Latest edition of the books may be used
Mapping of course outeomes with POs and PS0s

POs P&Os

1 ! 3 4 5 6 1 2 3
Covl 3 3 2 3 3 3 3 3 3
coz | 13 3 3 3 2 3 2 3 3
CO3 3 i 2 3 3 i 3 3 3
CO g 3 i 3 3 3 3 3 3 3
COSs 3 3 E] 3 1 3 3 3 3 ]

High — 3 Medium — 2 Low—1

%ﬂ 0 cmm:.incs: ‘1‘}1&
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M.Com. (General)
First Year CC 6 Semester I1
SETTING UP OF BUSINESS ENTITIES
(For the candidates admitted from the academic year 2023-2024 onwards)

i : Marks
Course it £ # g e
Code itle of the Course gn LiT|PlO E = 5 E =
S gy |8 g |8
, SETTING UP OF -
23KP2CO06 T  RUSINESS ~ 6T - | - 47 67 25 | 75 | 100
L ENTITIES
Learning Objectives
1 To understand the startup landscape and its financing
2 | To analyse the formation and registrution of Section 8 company
3 | To outline the concept of LLF and business collaboration
4 To understand the procedure for obtaining registration and license
5 | To create awareness about the legal compliances governing business entities
Course Liniis
UNIT I (18 hrs)

Startups in India

Types of business organisations ~Factors goveming selection of an organisation - Startups -
Evolution = Definition of a Startup — Startup landscape in India — Startup India policy —
Funding support and incentives — Indian states with Startup policies - Exemptions for
startups — Life n:.rch of a Startup — Important points for Startups — Financing options
available for Startups — Equity financing — Debt financing — Venture capital financing — IPCY
— Crowd funding — Incubators - Mudra banks —Successful Startups in India.

UNIT 11 (18 hrs)
Not-for-Profit Organisafions

Formation and registration of MNGOs — Section 8 Company - Definition = Features —
Exemplions — Requirements of Section 8 Company - Application for incorporation - Trust:
| Objectives of a trust — Persons who can create a trust — Differences between a public and
' :'erate trust — Exemptions zvailable to trusts — Formation of a trust - Trust deed -Society —
I | Advantages - Disadvantages — Formation of a society — Tax exemption o NGOs, | _ . e—

=
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UNIT 111 (18 hrs)
Limited Linbility Partnership and Joint Venture

Limited Liability Partnership: Definition — Nature and characteristics - Advantages and
disadvantages — Procedure for Incorporation — LLP agreement = Annual compliances of LLP-
Business collaboration: Definition — Types ~Joint venture: Adventages and disadvantages -
Types — Joint venture agreement - Successful joint ventures in India— Special Purpose
Vehicle = Meaning — Benefits = Formation.

CUNIT IV {18 hrs)
Registration ani Licenses

Registration and Licenses: Introduction — Business entity registration — Mandatory
registration — PAN — Significance — Application and registration of PAN — Linking of PAN
with Aadhar =TAN = Persons liable to apply for TAN — Relevance of TAN - Procedure 1o
apply for TAN —GST: Procedusre for registration — Registration under Shops and
Establishment Act ~MSME registration — Clesrance from Pollution Control Board — FS5A1
repistration and license — Trade mark, Patent and Design registration,

UNIT V (18 hrs)
Environmental Legislations in India

Geographical Indication of Goods (Registration and Protection) Act, 1999: Objectives,
Salient Features - The Environmenial Protection Act 1988  Prevention, comtrol and
pbatement of environmental pollution - The Water (Preveation And Control of Pollution)
Act, 1974; The Central and State Boards for Prevention and Control of 'Water Pollution =
Powers and Functions of Boards - Prevention and Contral of 'Water Pollution - Penalties and
Procedure- The Air (Prevention and Condrol of Pollution) Act, 1981: Central and State

HBoards for The Prevention and Control of Air Pollution - Powers And Functions - Prevention
and Control of Air Pollution = Penalties and Procedure.

Course Dulcomes
Students will be able to:

OO Mo, CO Statement Enowledze level

CO1 | Compare the various avenucs of acquiring finance to setup a K2
business entily

CO2 | Becall the legal reguirements for Section 8 Company Kl

C0O3 | Examine the provisions for LLP and joint venfure K4

CO4 | Analyse the registration and licensing procedure [

CO5 | Examine the compliance of regulatory framework regarding K
environment

L




Rooks for study: : T
. Kailash Thakur, (2007) “Environment Protection Law and Policy in India”, 2
Edition, Deep & Deep Publication Pvt. Lid., New Delhi.
. Avtar Singh, {2015), “Intellectual Property Law™, Eastern Book Company, Bangalore
. Zad MN.5 and Divya Bajpai, (2022) “Setting up of Business Entities and Closure
(SUBEC), Taxmann, Chennai o
4. AmitVohra & RachitDhingra (2022) “Setting Up OF Business Entities & Closure™, 6
Edition, Bharath Law House, New Delhi

lad

Books for relerence:

1. Setting up of Business Entities and Closire (20217, Module 1, Paper 3, The Institute
of Company Secretaries of India, M Printers, Maoida

2. The Air (Prevention and Control of Pollution) Act, 1981, Bare Act, 2022 Edition,
Universal/LexisMexis, Noida

3. The Water (Prevention and Control of Pollution) Act, 1974, Bare Act, 2022 Edition,
UiniversalLexisNexis, Noida

4, CIiff Ennico, (2005) “Small Business Survival Guide Starting Prolecting and Securing
your Business for Long-Term Success™, Adams Media, USA

5. Deniel Sitarz, {2011) *“Sole Proprictorship: Small Business Start-up Kit”, 3"Edition,

Mova Publishing., USA
Web references:
1. hipsyivwww.icsiedu/media'webmodules FINAL_FULL _BOOK of EP SBEC 2018
Z. hp:fghf.fww.ﬂma.gg:‘[,infmiﬂmvh’iﬁnmrunrﬂllm company,him] 3}
2 Jlegislative.pov. infsites/de fauli/ il Saz0Limited $e2 0Lia 20
Partnership?20 Act,%:202008.pf

4. hips:¥legislative. gov.in/sites/de fault/files/A 1 999-48.pdf
5. https:iwww. indiacode nic in/bitstream/| 2345 6789/61 96/ 1/1he _environment protectio
n_act¥alC1986.pdf

Mote: Latest edition of the books may be used

Mapping of course outcomes with POs and PSOs

Pis PS0s

1 ok 3 4 5 [ 1 2 3
CO 3 i 3 3 3 3 3 I 3
C0z 3 T 2 3 2 3 2 3 3
Co3 3 3 2 3 3 3 3 3 3
COd 3 3 3 3 K] 3 3 3 3
CO5 3 3 3 3 3 3 3 3 3

High =3 Moeiium = 2 Law— 1

4y %ﬁ%"ﬂﬂm}
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M. Com. (Giencral)
First Year EC3:1 Semester I1
BUSINESS ETHICS AND CORPORATE SUSTAINABILITY
(For the candidates admitted from the academic year 2023-2024 onwards)

Marks
E
g 2 |3 -
Course Code | Title of the Course |3 |L |T|P|O T | = 2 | =
- 3 o | 5 'E
J g2 U] |E
= [
BUSINESS
g4 [ETHICS AND 7 41 ada=T 4 | 1T
LIKPZCINEC A CORPORATE 4]1=1=]=] 3 4 5|35 75 | 100
SUSTAINABILITY
Learning Ohjectives
1. [To understand the concept and importance of business ethics
2. [Toenahle ethical decision making based on various theories
. I'o gain knowledge on moral issues relating 1o business, marketing. advertising,
" ffinance, HR and environmental protection
To understand the concepts of corporate sr.uslainahﬁily
To analyse sustainability information and prepans reports
Course Units
UNIT | {12hrs)

Introduction to Business Ethics

Business Ethies- Meaning and Definition of Business Ethics - Mature of Business Ethics -
Role and imponance of Business Ethics and values in Business - Causes of unethical
behaviour - Ethical issues.

UNIT 1 (12 hrs)
Eihical Theorles

Ethical Decision Making -Decision Making (Normal Dilemumas and prablems) - Application
of Ethical Theories in Business - Traditional Gthical Theorles - Utilitarlamism, - Ethical
Egoism - Ethics of Duties - Mormative Theories of Business Ethics - Stakeholder Theary -
Stockholder Theory - Lawrence Kohlberg's Theory Madel Development.
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Unit 111 {12hrs)
hMoral Izsues in Business

Moral lssues in Business - Importance of moral issues and reasoning - Whistle Blowing-
Kinds of Whistle Blowing - Ethical issues in functional areas of business. Marketing and
Advertising - Truth in Adverising - Manipulation - Coercion-Trade Secrets- Corporaie
disclosure-Insider trading, Finance - Faimess' and efficiency in Financial Market —
Greenmzil-Golden Parachute. HR: Workers Rights and Duties - Work place Safety - Sexual
Harassment-Equal Employment Opporunity- Preferential hiring. Environmentz] Protection -
Safety and pcceptable risk- Environmental Harm, Pallution and its Control= Product Safety
and Corporane Liability.

UNIT IV (12hrs)
Corporate Sustainability

Corporate Sustainability - Concepts of sustainability - Social, Environmental and Ezonomic

dimensions -Sustainability in a business confext.

Principles of Sustainable Development: History and emergence of the concept of Sustainable
Development - Definitions, Environmental issues and crisis, Resource degradation.
Greenhouse goses, Desertificalion, Social insecurity, Industrialization, Globalization and

Environment.

UNIT ¥V {12hrs)
Sustainability Reporiing

Sustainebility Reporting - Investors, customers, govemnment and media- Disclosing
sustainability information — repoet and website - Transparency and Accountability - One
Report movement ~ Financial and non-financial together - Triple bottom line concept for
Sustminable Business - Sustainability Reporting: Flavour of GRI, BRE, BRSE.

Conrse QOuicomes
Students will be able 1o
CO Na, CO Statermnent Knowledgs level|
CO1 Apply the concepts of business ethics in practice K3
co2 Demonstrate cthical decision making by applving various K2
theories
Co3 Evaluate moral issues relating to bosiness, marketing, K5
advertising, fnance, HR and environmental protection o)
Co4 Explain the concepts of corporate sustainability K2
s Construct reports disclosing sustainability information | K3
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Books for study; I
I. Muraleedharan K P and Satheesh E K (2021), “Femando’s Business Ethics and
Illm:;lm'idjmr: Governance”, 3“Edition., Pearson India Fducation Services Pvit Lid,
oida,
2. lohn G. Collen (2022), “Business, Ethics znd Society: Key Concepts, Current
Debates and Contemporary Innovations™, Sage Publications Pvt. Ltd, New Delhi
3. Khanka S 5 (2013), “Business Ethics and Corporate Govemnance (Principles and
Practice)”, 1"Edition, $.Chand & Co. Ltd., New Delhi.

Books for reference:
I. MCSI Study Material, “Governance, Risk Management, Compliances and Ethies”,
Mew Dralhi
2. David Chandler (2016), “Strategic Corporate Social Responsibility: Sustainable
Value Creation™, Atk Edition., Sage Publications Pvi, Lid, Mew Delhi
3. Mandal § K (2017), “Ethics in Business and Corporate Governance®, 2™ Edition.,
beGraw Hill Edueation, India

Weh references:
1. hitps:/iwirw jesi edumedia/website BUSINESS%:20MANAGEMENT%
J0ETHICS%20&%20EN TREPRENEURSHIP. pdl
2. httpaziddecutkal.acin/SyllabusBECG-MBA . pdf
3. hitps:lsdgsunongftopics’desertification-land-degradation-and-drought
4. https:!sdgs.uncrg/sites'defaultfilcs'documents’ 1 38 Thp_ccInMSDE.pdf
5. htips:/ C5.UNER.O ndle/20.500.1 1822/9435

Mote: Latest edition of the books may be uaed
Mapping of course outcomes with POs and PSOs

POs P50s

1 2 3 4 | 5 b 1 2 3

CO1 | 3 3 3 2 Z 3 2 1 3
coz | 3 i 3 2 2 3 a 1 3
C03 3 3 3 2 2 3 2 I | 3
Cod 2 2 2 3 3 3 3 3
COs5 2 7 2 3 3 3 3 3

High -3 Medium — 2 Liw =1

E&%ﬁmﬂm




M.Com, (General)

First Year ECig2 Semester 11
AUDIT AND DUE DILIGENCE
{For the candidates admitted from the academic year 2023-2024 onpwards)
& Marks
e £ |2 =
Conrse Code Title of the Cowrse | g (L|T|(F| O ﬁ = |- = =
3 ClElc|2] &
- =
A AUDIT AND DUE .l I R ‘
PIKPICOECCO3:2 r 4 -3 | 425|758 100
DILIGENCE
Learning Objectives
I | Tounderstand different types of audit
2 | To gain knowledge on secretarial audit
3 | To understand the basics of due diligence
4 | To analyse different tvpes of due diligence
5 | To understand due diligence for take overs and due diligence repont
Course Units
UNITI {12 hrs)

Introdoction to Andit
Audit: Meaning — Types of Audit; Corporate Govemance Auditc Meaning and scope;

Corporate Social Responsibility Audit: Meaning and objectives; Insider Trading Audit: An
introcluction — Lahour Law audit: Meaning, process and benefits — Environment Audit:
Meaning and Need - Social Audit: Meaning and implications — Introdoction to Takeover

Aundit.
UNITIT {12 hrs)

Seeretarial Audit

Secretarial Audit: Meaning - Need - Applicability of Secretarial Audit under Companies
Act, 2013 and SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015
| = The process of Secretarial Audit — Scope and Benefits of Secretarial Audit.
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[UNIT 11 (12 hrs)
Introduction to Due Diligence
Due diligence: Meaning, Need, Objectives and Scope — Factors to be considered while

conducting due diligence — Process of due diligence — Technigues of due diligence.

UNIT IV (12 hrs)

Types of Due Diligence

Types of Due Diligence: Operational, Strategic, Financial, Technical, Legal, Management,
Technical, Environmenial, Human Resource,

UNIT V (12 hrs)

Due Diligence for Take overs and Due Dilipence Repart

Due diligence for Mergers and Amalgamation: [ntroduction and Process, Preparation of
scheme of amalgamation - Due diligence for take overs - Guidance on diligence reporting —
Format of diligence repor.

Course onteomes:

Students will be able to:

CO MNo. CO Statement Kncwledge level
CO1 | Compare differem types of audit kI

CO2 | Aszess the provisions relating to secretarial audit
g Recall the basics of dee dilipence

K5
K
CO4 | Explain the various types of due diligence K2
Kd

— Exnmine due diligence for take overs and prepare due

diligence report

Books for study:
1. Anoop Jain C, S, (2022), “Secrefarial Audit, Compliance Management and Due
Diligerce™, 1™ Edition, A J Publications Chennal, Tamil Nadu.
2. William J Gole; Paul 1 Hilger (2009}, “Due Diligence, An MA Value Creation”, John
Wiley & Sons, Inc., New Jersey.
3. Chatterjee B.I) [(2020), “A Practical Guide to Financial Due dilipence™, Blooms bermy
Publications, 1™ Edition, New Delhi
4. Ancop Jain C 5 (2022), “Governance, Risk Management, Compliance and Ethics”
15* Edition, A | Publications, Chennai, Tamil Nadu.
Ranks for reference:
1. National [nstitute of Securities Market (Aperil 2022), “Depository Operations, An
educational initiative of SEBI”, Taxmann Publications, Mew Delhi
2. Peter Howson (2003), “Commercial Due Diligence”, Gower Publications, England.
3. Justin J Camp (2002}, “Venture Capital Due Diligence”, Wiley & Sons, Incorporated,
John, Mew Jersey,




Web referenees:

. hilpsyfaaww e, cdwimedin/porta rtals 70241 1200 23, pdf

2. hitpsiiiwww icsi eduimediaiwe bnodules/ publications FULL% 20B00K-PP-
DDECCM-PDFHIOFILE pdf

3. httpsifwww.sebipov.i (repulations/jul- iti xchan

india-issue-of-capita gzl osnme- i i 05 last-amended-

on-july-25-2022- 61425 himi
. hups:/fwww.icsi.edumedia/webmodules/pes/GUIDANCE%20NOTE %

200NY20DLIGENCEY20REFOR T 20FOR %20BANKS. pdf

Note: Latest edition of the books may be used
Mapping of course outcomes with POs and PSOs

Pis Ps0s
1 1 3 4 5 3 1 ] 3
Col 3 3 3 1 3 3 3 2 3
[ 3 3 3 3 3 3 3 2 3
CO3 3 3 3 3 3 3 3 2 3
co4 | 3 3 3 3 3 3 3 2 3
CO3 3 3| 3 3 3 3 3 2 3
High - 3 Medium —2 Low—1

?Hﬂﬂ PEF ERE Bﬁ]bﬁ



M.Com, (General)

First Year EC4:1 Semester [1

RURAL AND AGRICULTURAL MARKETING
{For the candidates ndmitted from the academic year 2023-2024 onwards)

Marks
e g | £ =
Course Code Title of the Course Fy LITIP|O -E o | . E =
8 o | E |5 |8 |8
s z
" RURAL AND {
o +
IKPICOECCOY:] | AGRICULTURAL d]=1-1- 3 4 25 | 75 | 100
MARKETING

Learning Objectives

I.  To understand the concepts of Rural marketing and its environments.

2. To understand the buving behaviour of rural consumers

3. [To gain knowledge on strategies relating to rural product, branding, packaging, etc.

Te analyse the functioning of food processing industry including distribution and prnmutinn]
lin the rural market. o
5. iT;;. understand the principles and functioning of cooperative marketing |!

Conrse Units

UNIT 1

Intreduction to Rural marketing
Rural marketing — Meaning — Definition — Concept and natere of rural marketing — Taxonomy of
rural markets — Urban vs Rural marketing ~ Rural marketing environment — Becoming a
successful rural marketer.

UNIT IT (12hrs)

Rural buyer behaviour
Rural buyer behaviour — Aspects of rural buyer behaviour — Rural consumer decision making

(12hrs)

process — Environmental factors afTecting rural consumers — Buyer chameteristics and innovation
adoption — Rural STP epproach — Guidelines for effective segmentation and emerging rural market

Serments.

Ab




UNIT 11 (12hrs)

Rural product strategy and pricing

Rural product stratezy — Rural product classification and decisions — Product innovation strategies
— Customer value strategies — Rural branding and packaging strategies = Role of Agricultural Price
Commission in India{APC) - Introduction to APC - Basic objectives of the Commission -
Dretermination of Minimum Support Price (MSF) - Non price measures - Minimum support price
of selected commodities - Benefit to the farmers - Rationale of support pricing - Limitations of
MEP.

UNIT IV {12hrs)

Food processing industry infrastrocture in India

Food processing industry infrastructure in India - Meaning of processing - Advamages of food
processing -  Processing of agricuftural commodities {Wheat, Paddy, Pulses and Oilseeds) -
Importance of cold chains - Rural distribution strategy — Rural distribution and logisties — Direct
v& [ndirect marketing ~ Organised rural retailing — Types of retail outlets — Rural malls — e-tailing
and training for rural retailers — Rural supply chain management - ITC e.choupal - Rural

promaotion mix = Marketing communication challenge in rural markets,

UNIT V {12hrs)
Cooperative marketing

Cooperative marketing: Meaning - Role of cooperstives - Structure of cooperative marketing
socicties - Types of Co-operative marketing societies — Membership - Functioning — Agri export
zones — Small Farmers Agri Business Consortium — e-NAM - Tamil Nadu State Agricultural
Marketing Board.

Course Outcomes
Students will be able to:

CO No. CO Statement Knowledpe level
CO1 | Recall the concepts of rural marketing hl
CO2Z | Analyse the buying behaviour of rural consumers K4

Develop the strategies relating 1o rural product, branding, K3
O3 | packaging, etc.

Construct distribution and promotional mix in the rural market K3
CO4 . gl

reluting to food processing industry
COS | Explain the principles and functioning of coeperative marketing K2
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Books fvr study:
|. Acharya S.5 Agarwal N.L., (2019), “Agricultural Marketing in India", 8" Edition., BS
Publishers & Distributors Pvi Lid, India
2. Ashok M. ¥ (2021), “Emerging Trends in Agricultural Marketing in [ndia”, Brillion
Puhlishing, New Delhi o
3. Debarum Chakrabaorty, Soumya Kanti Dhara, AdrinilSantra (2021), “Rural ::.-lark-:t:ng in
India: Texts and Cases”, Atlantic Publishers and Distributors Pyt Ltd, Chennai ]
Books far referenoe:
I. Rahman K 5 (2019), *Rural Marketing in India®™, Himalaya Publishing House, Mumhul.i
2. Dogra Belam and Karminder Ghuman (2007), Rural Marketing: Concepts and Prachices,
MeGraw Hill Education, Noida

w;-h riferences:

E .fbd_.-ww,:gg |r'|.l'§!lem'-|_:lel'au|[ ﬁ gﬂm]!m ;:EEIEEE R_ NEITF‘! 2. u;:,lf

3. HTpE.‘ﬂEEn]:l.d.ntnﬂ. i n'cantent aspx?pad =3 2Hcontent |

Mote: Latest edition of the books may be used
Mapping of course outcomes with POs and P50s

PO PSOs

1 2 3 4 5 I3 1 2 3
Col T 2 1 2 3 3 3 1 3
co2 3 3 3 3 3 3 3 1 3
o3 3 3 3 3 3 3 3 1 3
Cco4 3 3 2 3 3 3 3 2 3
CO5 2 2 2 3 3 3 3 1 3

High =3 Medium = 2 Low —1

?};ﬁ:ﬁl‘: co R a5 i' =
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MLCoam. {General)
First Year ECd4:2 Semester LI
LOGISTICS AND SUPPLY CHAIN MANAGEMENT
(For the candidates admitted from the scademic year 2023-2024 onwards)

A Marks
g = = S
& E12.132!=
Conrse Code Title of the Cowrse | | L|{T |P | O % =|l<| E| B
G o |[B|0| 8| &8
4] E ::.1: =
A LOGISTICS AND ’ P i
BKPICOECCO4:2 | SUPPLY CHAIN df-]-|-] 3 |#|25]|75]100
MANAGEMENT
= Learning Objectives

1. [To identify the primary differences between logistics and supply chain management

To understand the individual processes of supply chain management and thei
nterrelationships within individual companics and across the supply chain.

3.  [Toevaluase the manan:rﬁmr components of su_]:l-I;J'_'.' chain management
To analyse the tools and tlechnigues applied in implementing supply chain

managerment.
5. [To create awareness about the professional opporunities in supply chain management.

Course Units

UNIT 1 (12 hrs)
Supply Chain Management

Supply Chain Management: Concept, Featres, Evolution, Importance, Process and Barriers
of Supply Chain Management - Principles, Supply Chain Strategies - Organizations,
Coordination, Innovation and Forecasting - Supply chain intermediaries — Concept and
Types, Channcls of Distribution for Industrial Goods and Consumer Goods, Channels of
Distribution at Services Level, Factors for selection of suitable channels.

UNITII (12 hrs)

Global perspectives
Global perspectives: Measuring and analyzing the value and efficiency of Global Supply

Chain Networks, Global market forces, Types of global supply chain -Indian Perspectives:
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Measuring and Analyzing the value and efficiency of Domestic Supply Chain Netwarks, |
Ceonomic effects of supply chains - Customer Perspectives; Customer values, Role of
customers and Ways of improving customer services in SCM.

UNIT 111 (12 hrs)
Framework of Logistics

Logistics: Introduction — Positioning of Information in Logistics and Supply Chain
Management — Logisties Information System (LIS) - Logistics Management: Concept and
Process, Competitive Advantages and Three C's, Changing Logistics Environment, Reverse
Logistics, Importance of Inventory Control -Elements of Inventory management — Inbound
and out bound logistics, Bull- whip effect — distribution and warechousing management -
Transport Functions and Participants in Transportation Decisions - Transport Infrasiructure-
Packaging and Materials Management; Consumer and Industrial Goods Packaging - Factors
influencing Materials Planning, Preservation Safiety and Measures of Materials Handling.

UNIT IV (12 hrs)
SCM-Warehousing

Intraduction— Concepts of Warehousing— Types of Warehouse — Functions of Warehousing—
Smrategic ‘Warehousing, Warehouse Operations, Ownership Amangements, Warehouse ¥
Decisions, Warehouse Management Systems, Packaping Perspectives, Packaging for
Material Handling Efficiency, Materials Handling, Supply Chain Logistics Design: Global
Swrategic Positioming: Global SC  Intepration, SC  Security, Intermational Sowrcing,
Distribution control and evaluation.

LNIT ¥ (12 hrs)
SCM-Plan

SCM Plan: Demand Planning, Source of Procurement, Production or Assembly Steps, Sales
retum of defective or excess goods-Use of Internet in SCM: Role of computer/ IT in supply
chain maragement ~E- market places, E-procurement, E-logistics, E-fulfillment -Opcrative
Systems in SCM: Enterprise Resource Flanning (ERF), Performance Modeling of supply
chains using Markov chains, Inventory Contrel- Imperance, Parcto’s Law -Emerging
Technologies in Logistics and Supply Chain Management: CRM Vs SCM, Benchmarking
concept, Features and implementation, Outsourcing: Basic conceprs, Value addition In SCM
- Concept of demand chain management - Growth of Logistics and Supply Chain
Management in national and international scenarios.
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Course Dulcomes
Students will be able to:

s

CONo. CO Statement Knowledge level
i Recall the concepts and features of SCM Kl
o2 Summarisz plobal and [ndian perspactives of SCM K2
o3 Examine changing logistics environment peraining to K4 =
materials management, warehousing and distribution
Co4 Explain sirategic warehousing for SCM K2
COs Qutline the role of internet in SCM K2
B-unli.'l- for study:

. Christopher Martin, “Logistics and Supply Chain Management” (2016) 5" Edition, FT
Publishing Intemational, India
2. Chopra, Sunil, Meindl, Peter and Kalra. D.V.; Supply Chain Management; Strategy,
Planning and Opemtion; Pearson Education Pvi. Lid, Noida
Books for reference:
1. Sahay, B.5.. Supply Chain Management, 2 Edition: Mecmillan Publishers India
2. Ballou, R.H. Business Logistics Management. Prentice-Hall Inc.
1. Bowersox DI, Closs DJ, Bixby Cooper. M., Supply Chain Logistics Management
{2002}, 8" Edition, MeGraw-Hill Higher Education, Moida
Wah references:
. httpdfwww wisdomjohs comie-universit‘production-and-operations-manapement-
tutorial-205/principles-of-material-handling-95 76 htmi
2. htp/eww.marketing® 1.com/logistics-activitiesw/

3. Mtpsi/fwww fobeocom/servicesiwarehouse-srategies.

4. izl in-time-ji-inventory-management

Mote: Latest edition of the books may be used
Mapping of course outcomes with POs and PSOs

POs PSOs

1 2 3 4 5 3 1 2 3
COl 3 3 ] 3 7 2 3 ] 3
ol ] 2 3 2 3 3 3 3 ]
o3 2 [ 2 3 2 2 3 3 3
CO4 I 3 1 2 | | 2 2 2
cos 3 2 2 2 2 2 1 l :

High - 3 Medium - 2 Low -1
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M.Com. (General)
SEC 1 Semester 11

CONSUMER RIGHTS AND EDUCATION
(For the candidates admitted from the academic year 2023-2024 onwards)

First Year

i Marks

t'! - = EE =

Course Code | Title of the Course E" ILIT|IPIO| B |=F|2|E| Z

w | BTG 2| &
gl LARR-

.| CONSUMER ' v 1
2IKIICOSEC] RIGHTS AMIY 4] = | = | =] 2 4 |25 [ 75 | 10D
EDUCATION 3

Learning Objectives
To give the students a clear understanding of the terms consumer & consumerism. |

To make the students to aware about the rights and responsibilities of consumers.

To give an understanding of the provisions of Consumer Protection Act.

To familiarize students on various n;ﬁ&vc;ianmmr related EI:gi."Hi.ﬂl‘.li and
4, organizations.

£ To know the methods of creating awareness and education.
Course Units
UNIT1 (12 hrs)

Introduction
Consumer Movement in India — Definition of Consumer — Types of Consumer — Problems of

Consumer — Consurmerism — Need and Usas of Consumerism - Concept of Green Consumerism
and Cyber Consumerism.
UNIT 11 (12 hrs)

Rights and Responsibilitics
Rights of Censumers ~ Responsibilities of Consumers — Unfair Trade Practices- Caveat emptor

and Caveat Venditor,

UNIT 111 (12hr)
Consumer Protection ACT

Consumer Protectlon Act 1986 — Consumer Protection Council — District Level —
State Level and National Level — Powers and Functions — Procedure for Making
Complainis.

UNITIV (12 hrs)

Lepistation and Organization
Consumer related Legislations and Organizations: Prevention of Food Adulteration Act, l'El'-H -

Standards of Weights and Measures Act, 1976 - The Drugs and Mapic R
{Objectionable Advertisement) Act 1954,

52



UMITV {12 hrs)
Consumer Awareness and Edvention
Consumer awareness and Education in India: Lack of awareness — Lack of access to

information - Methods of creating awareness and promeotion of Consumer rights and
duties.

Coorse Qoteomes
Siadents will be able to:

C0 No. CO Statement Knowledge level
[ CO1 | Analyze the time value of money by using different tools and Kl
financial forecasting for _achicving the objective of corporate. =i
CO2 | Analyze various sources of finance and do financial planning. K2
CO3 | Assess the receivahles and inventory of the corporate for better K4
asset management,
Cod Know the impact of leverages on the profitability position. the E2
capital structure and dividend theories.
€05 | Understand evaluation techniques of capital budgeting. K2
Books for study:

1. Taxmann's, Consumer Profection Law & Praclice — A Comprefensive Guide  fo New
Consumer Profecion Law, Taxmann Publications Pvt. Lid.,

Books for reference:

1. Apgarwal, VK., Consumer Prorecrion Law and Prociice, New Delhi, Bharat Law House
Pvt. Lul., 2016, ;

2. Majaumdar, P.E., Low of Consumer Protection in India, New Delhi, Orient Publishing
Company, 1994,

3. Bingh Aviar, Law of Consumer Proteciion (Privciples and Pracifce), Lucknow | Eastern
Book Company, 2004,

4, Bangia, RLK., 4 Handbook of Consumer Protection Laows and Frocedure, Allshabad Law
Agency, 2021.

3. Sivaprakssam. P & Rajamchan, 5, Consumer Empowerment Rights & Resporsibilities,

Mew Delhi, Kanishka Publishers,
?*Tg—ﬁﬁﬂﬁ%-ﬂ X
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M.Com. (General)
First Year ECCl1:1 Semester [1
GLOBAL MARKETING MANAGEMENT
{(For the candidates admitted from the academic year 20232024 omwards)

! .El erks-

£ = [ = i
a | L= - —
Course Code | Titleofthe Course | ¥ L|T |P|O| B |E| <| E | B
3 S|E|D|E|E

= td
GLOBAL ) '
MKPICOECC]: © MARKETING | FRE Xl =t 3 i i i 100

MANAGEMENT
Learning Objectives

To understand the implications of globalisation,

L.

4k To assess the effect of globalisation in the economic and financial environment. |
3, To analyse the consequence of globalisation in the cultural and political environment.
q.

5,

To understand the procedures towards conducting global marketing research.
To develop a global marketing strategy and management the exports and Impors. |
Course Units

[UNIT I
Globalisation

Globalisation — Significance — Evolution of Global Marketing - International Trade vs
International Business — International Business vs Inlernational harketing — Trade Theories.

UNIT IT

Economic anid Financial Environment

Clobal Economic Environment - Warld Economy — Economic systems — Intertwined Waorld
Economy — Country Competitiveness — Stages of Market Development - GATT - WTO -
Financial Environment — Historical Role of US Dollar — Development of International
Monetary System — Fixed vs Floating Exchanpe Rates — Foreign Exchange — Foreign Exchange
Rates - Balance of Payments — Economic and Financial Turmeil — Marketing in the Euwro Era
UNIT I

Culiural and Political Environment

Cultural 1szues and Buying Behaviour — Elements of Culture — Cross Cultural Comparisons -
Adapting ro Cultures — Cultures and Marketing Mix — Orgenisatiosal Culures - Global account
Managemeni — Global Customer Relationship Management — Political and Legal Environment
— Individual Governments — Social Pressure and Political Risks — Terrorism and World
Ecanomy.

UNIT IV

Development of Competitive Strategy

Global Marketing Research - Global Segmentation — Positioning - Global Marketing Strategies
- Global Market Entry Modes - Global Prodect Development.

=

54




uNIT V

L1

alobal Marketing Stratesy
sarketing Products — Marketing Services - Glohal Pricing - Communicating with the World

Consumer - Sales Management - Global Logistics and Distribution - Export Management =
it Management.

Coarse Dutcomes
Students will be able fo:
CO Mo CO Statement Knowledge level
CcO1 |  Understand the consequences of Globalisation. Kl
co2 Assess the effects of globalisation on the economic and K2
financial environment,
<CE Analyse the consequences of globalisation on the cultural and K4
political énvironment.
| co4 Comprehend the procedures towards conduct of global K2
marketing rescarch.
Cos Manage export and imports by developing a global marketing K2
stratepy.
Books for study:
1. Katabe, Helsen, Global Marketing Management, Noida, Wiley Publication, 2016.
Books for reference:
1. Daniels, Radebaugh, Sullivan and Salwan, Imternatiomal Husiness, Noida, Pearson
Publication, 2018.
2. Warren J. Keegan, Naval K. Bargava, Global Marketing Managemeny, Noida, Pearson
Publication, 2010.
3. Czinkotn, Ronkainen, Moffer, Moynihan, Global Morkeling Marogement, Moida,
Pearson Publication, 20110,
4. Onkvisit and Shaw, tervational Markating, New Delhi, PHI Leaming PV L,
Mew Dielhi, 2007,
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MLCom. (General)
Seconi Year ECC 2 Semester 11

ONLINE ADVERTISING (Add on course) **
{For the candidates admitted from the academic year 2023-2024 onwards)

e Marks
e 2| 3 B
Course Code Title of the Course | &F|L|T|P| O E L E £
4] b E (] = =
e ONLINE | -
BRFICOECCE ADVERTISING i
Learning Ohjectives

| | To understand the fundamentals of online advertising.

2 | To create strategy to reach customer based on marketing objectives.

To create successful Ads.

| s

To creste offling sirategies.

Ln

| To develop effective display strategics.

Course Units

UNIT I

Google Ads Measurement

Turmn business objectives into markeling goals - Assipn Value — Evaluate results and take
action -

UNIT 11

Google Ads Search

Al powered search campaigns — Understand google Ads auction — Engage users with Al
powered Ads — Reach users with Al powered Ads — Explore Bid strategies for Al powered
search — Use tools 1o help the business grow — Optimize Al powered search based on business
objectives.

LINIT 111
Google Ads creative
Create effective Ads for Video campaigns, Display campaigns, App campaigns, Search

Campaigns

UNIT IV

Grow offline sales
ldmlrl':r' and Align teams on 020 goals — Prepare location data source — E:nahh: ncald
Ads in merchant center — Measure online to offline Ad impaect —&5
channel bidding — Launch local inventory Ads strategy 8980y
performance — Test effectiveness of 020 goals.

5a




UNITV
Grow III!IEilE‘SEI with google Ads
Identify eampaign types on goagle display Ads - Increase Efficiency with automated bidding -

Deliver the right message on google display Ads — Increase conversions with performance
planner.

Course aubenm ess

On completion of the covrse the students will be able to

+1 | Translate marketing objectives into measurable actions.

2 | Create a strategy to reach customer based on marketing objectives.

3 | Boost ereative performance with experimentation.

4 | Creaic an ofTline sales strategy that meets the business goals.

5 'ﬁhiﬁr}r.m develop effective display strategies and campaigns that achieves specific
marketin 5.

______

Books for study:
I. Puneet Singh Bhatia, “Fundamentals of Digitak Marketing”, Pearsons
__Education, India.
Books for reference;

l. Kailash Chandra Upadhyay, “Digital Marketing”, Complete Digital Marketing
Tutorial, Notion Press, [ndia.

2. Jeremy Kagan & Digitel Marketing Sirategy and Tactics, Wiley, SidharthShekar
Singh, Moida.

3. DrAntony Puduserry Digital Marketing - An Overview, Notion Press, India.

ADD-ON COURSE (CAREER ORIENTED) CONTENT:
# Students of both UG and PG can join by selecting the add on course affered across the

department in respective semester. It is common course for both UG and PG
¥ 5 modules (1oplcs 1o cover { hands on training exercises)

# Each module requires 2 hr (5 X 2 ¢ 10 hrs in total for a course (minimum)
# 10 hrs can be covered by 5 1010 working days after regular streem class hes.

COURSE EVALUATION

The candidate will be required to appear for the internal examination {conducted by the
department / course coordinator) - Duration: 1,30 hrs. - Pattern of Exam 50 MOGQ £ 2 Mark
questions / desktop based / Qualifving marks: 50 Final Mark & credit haz to be gent to
COE. Department will provide the cedificate on the successful completion of the course,

[ e -




M.Com. (General)
Sccond Year CC7 Semester [11
TAXATION
(For the candidates admitted from the academic year 2023-2024 onwards)

- I'h_'lurk.'i
Conrse £ 2| 2 =
Code | TitleoftheCourse | & |L|T|P|lO| B | = | < | E| E
3 Ol g E =
1IKPICO0 TAXATION 6]-[-[-] 571 6|25 | 75 | 1007
Learning Ohbjectives

1| To idemify deductions from gross total income and computation of income for
different classes of assesses.

To understand the procedure for filing of retums and tax planning
To analyse the structurs on international business taxation

To assess Loods and Services Tax and filing GST retums

To compute customs duty as per Cusioms Act

| k| ]| B

Course Units
UNIT I (18 hrs)
Asscssment of persons

Tax Exemptions for Agricultural [ncome-Deductions to be made in computing total income |
(BOGE, BOGGE & 80GGC, 801A, 80IAD, B0IAC, 80IB, B0IBA. BDID, BOIE, S0JJA, S0JJAA,
BOLA, 80M, 80P, 80PA) — Assessment of Firms, AOF, BOI, Company and Co-aperative
sociedy.

UNIT I (18 hrs)

Tax Returns and Tax planning

Return of income: Statutory obligation, Return Forms, Time for filing of remum, Revised
return, Modified returmn—Assessment -Tax Deducted ot Source - Advance payment of Tax:
Persons liable to pay, Due date, Computation - Payment in pursuance of order of Assessing
Oificer, Consequences on non-payment, — Tax planning, Tax avoidance and Tax evasion -
Tax planning and specific monogement decisions: Moke or buy, Own or lease, Retain or
replace, Shut down or continue.

ca




TUNIT 1 (18 hrs)
taternational business taxation

Imtemnational business taxation - Taxafion of Non-resident - Double taxation relief - Transfer
pricing and other anti-avoidance measure - Application and interpretation of tax treaties -
(Double taxation avoidence agresment - DTAA) - Equalization levy.

UNIT IV {18 hrs)
Goods and Services Tax

Goods and Services Tex: GST Act, 2017 - Registration — Procedure for registration under
Schedule 111 — Amendment of registration — Rates of Tax of IGST, CGST, SGST / UGTST-
| Assessment of GST- Self-assessment — Provisional assessment — Scrutiny of returns —

Assessment of non-filers of retums — Assessment of unregisiered persons — Assessment in
certain special cases — Tax Invoice — Credit and Debit Notes — Payment of Tax — Input Tax
Credit - Anti profilcering — Filing of Returns- Penalties — Prosecution — Appeal and

Revision,

UNIT ¥ (18 hrs)
Customs Act, 1962

Custems Act, 1962:Important Definitions — Basics — Importance of Customs Duty -
Constitutional authority for levy of Customs Duty - Types of Customs Duty — Prohibition of
Importation and Exportation of goods — Valuation of goods for Customs Duty — Transaction
Value — Assessable Value — Computation of Assessable Value and Customs Duty.

Course Oufeomes

Students will be able to:
CO Mo, CO Statement Knowledge level
CO 1 | Apply the provisions of income tax to determine taxable K3
INCLAnE
CO 2 | Phan taxes K3
CO 3 | 1lustrate the nuances of international business taxation K2
C0O4 | Apply the provisions of GST K3
CO 5 | Summarise the provisions of Customs Act K2

E9




Bonks for somdy:
1. Vinod Singhania and Kapil Singhania, Direct Taxes Law & Practice Professional
Edition, Taxmann Publications, New Delhi
2. Mchrotra H.C. and Goyal S.P, Income Tax including Tax Planning & Manzgement,
Sahitya Bhawan Publications, Agra

1. Sckar G, “Direct Taxes" - A Ready Refresher, Sitaraman C.& Co Pyt Liud.,
Chennai,

4. Balachandran ¥, (2021) Textbonk of GST and Customs Law, Sultan Chand and
Sons, New Delhi

3. Vandana Banpar and Yopendra Bangar, “Comprehensive Guide to Taxation™ (Vol.l
and 1), Aadhya Prakashan, Prayagraj (UP).

Books for reference:
I. Sha R.G. and Usha Devi N,(2022) “Income Tax™ (Direct and Indirect Tax),
Himalaya Publishing House, Mumbai,
2. Girish Ahujaand Ravi Gupta, “Practical Approach to Direst and Indirect Taxes:
Containing Income Tax and GST™, Walters Kluwer India Private Limited
3. Swetha Jain, GST Law & Practice, Taxmann Publishers Pvt. Ltd, Chennai.
4. Daty V.58, “GST - Input Tax Credit”, Taxmann Publishers, Chennai.
3. Anurag Pandy,"Law & Practices of GST and Service Tax"- Sumedha Publication
House, Mew Delhi,
Web references:
|, hitpsi/www.icsi.cdu/media'webmodules/16112021_Advance_Tax_Laws. pdf
2. https:iwww.icsi.cdumedia’'webmodules/Final Direct Tax Law 17 12 2020.pdf
3. hitps/fwww.icsi.edu/media’webmodules/TL Final pdf 2510202 1.pdf

Naote: Latest edition of the books may be used
Mapping of course outcomes with POs and PS0s

POs PS0s
1 2 3 4 5 6 1 ] 3
0 3 3 3 3 3 3 E 2 3
[Coz 3 3 3 3 3 3 2 2 3
CO3 3 3 3 3 3 3 3 2 3
C0M4 3 3 3 | 3 3 3 3 2 3
COS 3 3 3 3 3 3 3 3 3

High - 3 Medium -2 Low—1
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M.Com, (General)

Second Year CCR Semester [T1
RESEARCH METHODOLOGY
(For the eandidates admitied from the academic year 2023-2024 onwards)
Marks |
o | =
2| 2 -
Cownrse Code Title of the Course E‘ LIT|P|D E = - E =
g S|E|0|§|¢8
(=] [ T3
|~ RESEARCH v i T
LIKPACO0S , METHODOLOGY 6|-|=|-| 5|6 |[25]|75 |10
Learning Objectives
| Teo umderstand the fundamentals of research
2 | To construct theorctical design and formulate hypotheses
3 | To evaluaie the data collection techniques
4 To perform parametric and nop-parametric sl
3 | To eahance repart writing skills and develop cthical conduct in research
Course Unifs
LNIT 1 (18 hrs)

Introduction to Research Methadology

Research: Definition — Objectives — Motivations for research — Types of research —
MMaintaiming ohjectivity in research - Criteria of good research — Applications of research in
business - Formulating a research problem - Literature Review — Reasons for review —
Reference management tools - Identification of research gap — Framing of objectives,

UNIT 1l (18 rs)
Hypothesis Testing and Research Dezign

Hypathesis = Formulation of hypothesis = Testing of hypothesis = Type | and Type Il ermors -
Rescarch design = Types of rescarch design - Methods of data collection: Census, Sample
survey, Case study — Sampling: Steps in sampling design, Methods of sampling - Testing of
reliability and validity = Sampling emors,

UNIT I {18 hrs)
Data Collection

Variable: Meaning and types - Techniques of data collection — Pﬁmm—;.r' data: Mecaning,

Advantages and limitations - Technigues: Interview, Schedule, Questionnaire, Observation -

Sccondary Data: Meaning and sources,

Bl




UNIT IV (15 hrs)
Dats Analysis

Data Analysis — Uni-variate Analysis: Percentile, Mean, Median, Mode, Standard deviation,
Range, Minimum, Maximum, Independent sample t-test = Bi-variate analysis: Simple
correlation, Simple Regression, Chi-square, Paired samples t-test, ANOVA, Man-Whitney
test — Wilcoxon signed rank test — Kruskal Wallis west (Simple problems)

Mulli Variate Analysis: Multiple Correlation, Multiple Regression, Factor Analysis,
Fricdman’s test, Cluster analysis, Conflirmatory Factor Analysis (CFA). Structural Equation
Modelling {SEM), Multiple Discriminant Analysis.

UNIT V : (18 hrs)
Preparation of Research Report

Report preparation — Guidelings and precautions for interpretation — Steps in Report writing -
Style of research reports (APA, MLA, Anderson, and Harvand) - Mechanics of report writing
~Ethics in Research ~ Avaiding plagiarism — Plagiarism checker tools — Funding agencies for

business res=arch.

Theory: §0%; Problems: 20%

Course Cuteomes
Students will be able to:
CO Mo, 0 Statement Enowledge level
col Recall the resezrch concepts and recognise the research o
problem
CO 2 {':Dnsu'unl research hypothesis and determine the sample K3
size
C0O3 | Sclect appropriate method for data collection K3
CO4 | Interpret the results of statistical tests K2
CO 3 | Construet research repont avoiding plagiarizm K3

Books for study:
I. Tripathi, (2014) “Research Methodology in Management and Social Sciences”, Sulian
Chand & Sons, Mew Delhi.
2, Kothari C.R and Gaurav Garg, (2020) “Research Methodology™ - Methods and
Technigues. New Age International (P) Limited, New Delhi,
3. Krishnaswami and Ranganathan, (201 1) “Methodology of Research in Social

Sciences”, Himalaya Publishing House, Mumbai,_ -
i




Books for reference:
1. Daonald R. Cmp:nhl"ﬂmr:lﬂ S. Schindler and J_K.Sharma, * Business Research
Methodology™, 12" Edition, Tata Mcgraw Hill, Noida (UP).
2. Sashi K.Guptha and Pameet Rangi.(2018) “Research Methodalogy™ , Kalyani
Publisher, Ludhiana,
3. Sharma R D and Hardeep Chahal, (2004) “Research Methodology In Commerce and
Management”, Anmol Publications, Mew Delhi.
Webh references:

1. hups:/fwww cattercenter orpfresources/pd fahealih/ephtifibrary/lecture_notes/health
science studentalln_research method final,pdf

2. hetps:leesuniversity.ac.in/bridge-
library/pd /M Phil%20St215%20Research¥20Methodology-Par | .pdl

3. hitps:fiprog.Imu.edu.ng/colleges_CMS/documenthooks/EIE¥20510%20LECTURE
20N

OTES%20first.pdf
4. hitps:www stetistiessolutions.com/academic-rescarch-consulting/data-analysis-plan/

Mote: Latest edition of the books may be used
Mapping of course outcames with POs and P'SOs
Pos Ps0s
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M.Com. (General)
Secomd Year CC e Semester 11T
COMPUTER APPLICATIONS IN BUSINESS - PRACTICAL
{For the candidates admitted from the academic year 2023-2024 onwards)

! t Irlarks
]
2| 2 =
Conrse Code Title of the Course E" LITIP|IO E = | e E =
a J( (0|8 &
= i
COMPUTER
LKA Co0ar APPLICATIONS IN 21-14|-1| & & | 40§ a0 | 100
RUSINESS

Learning Objectives
To understand the fundamentals of SPS5

To compare the values obiained in t-test and ANOVA

To perform regression and non-paramelric fests

To create company, groups and ledpers and obiain lnancial statements using Tally
Prime

e To understand inventory management and account for goods and services tax

e | i | B [

Course Units

UNIT 1 (18 hrs)
Introduction to SPSS

Opening & data file In SPS5 - Variable view — Data view — Entering data into the data editor
—Saving the data file— Table creation — Deseriptive statistics: Percentile values, Measures of
central tendency, Measures of dispersion, Distribution — Cronbach’s Alpha test — Charts and
graphs - Editing and copying SPSS output.

UNIT 11 (18 hrs)

Parametric Tests in 3PS5

Compare means: One-sample 1-test, Independent Saomples t-test, Paired-samples t-test and
Onc-way ANOVA, Two-way ANOVA - Correlation: Bi-variate, Partial and Multiple, Simple
| linegr regression,

UNIT L1 (18 hrs)
Non-porametric Tests in SPSS

Chi-syuare test - Mann Whitney's test for independent samples — Wilcoxon matched pairs
sample test- Friedman’s test- Wilcoxon sipned rank test = Kruskal Wallis test

UNIT IV (18 hirs)
Introduction to Tally Prime
Tally Prime: Introduction = Starting Tally Prime - Creotion of a Company - Selecting
company - Shutting a company - Altering company- Creating Accounting groups and ledpers

—
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- Vouchers — Practical problems for a new and existing business and not-for profit
prganisation. Accounting reports: Introduction - Displaying Trial balance. Profit and Loss

Account, Balance sheet, Day book, Purchase register, Sales register, Cash low Funds flow
and ratio analysis - Practical problems,

UNIT V (18 hrs)
laventory and GST in Tally Prime

Inventory: Introduction to Inventory Masters — Creation of stock group - Creation of
Godown - Creation of unit of measurement — Creation of stock item - Entering inventory
details in Accounting vouchers — Practical problems. GST: Introduction — Enabling GST —

Defining tax details — Entries in Accounting vouchers — View invoice repon — Practical
problems.

100% Practical

Course Culcomes
Students will be able to:
CO M, CO Statement KEnowledes level
C0O 1 | Construct data file in SPSS K3
CO 2 |Examine Means of samples k4
CO3 | Apply non-parametric fests K3
CO 4 | Construct a company, form groeps and get aulomated financial K3
statements
CO 5 | Plan for automation of inventory K3
Books for stady:

|. Sundara Pandian, P, Muthulakshmi. § & Vijayakumar, T (2022), Research Methodology
& Applications of SPSS in Social Science Research, Sultan Chand &Sons, Mew Delhi

4. Morgan George. A, Barrett C Karen, Leech L Naney and Gloeckner Gene W (2019), IBM
SPSS for Introductory Statistics, Routledpe, 6 Editien, UK

3. Official Guide to Financial Accounting using Tally Prime {11]1]}, EPB Publication, Delhi

4. Chheda Rajesh, U (2020}, Learn Tally Prime, Anc Books, 4" Edition, New Delhi,

Books for reference:

. Kulas John, Renata Garcia Pricto Palacios Roji, Smith Adnrns {2021, IBM 5PSS

Essentials: Managing and Analysing Social Sciences Data, 2™ Edition, John Wiley &

Scns Inc., New York

Rajathi. A, Chandran. P 201 1), PSS for You, MIP Publishers, Chennai

Sangwan Rakesh (2022), Leam Tally Prime in English, Ascend Prime Publication, Pilani

4. Lodha Roshan (2022% Telly Prime with GST Accountimg, Law Point Publication,
kalkaln

ot b
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Web references:

1. hupssiwww spss-tutorials. combasics!
2. hups:www tallyelub ind

3 ths:-l'fl‘.ﬂ|j‘sulll[hni_:nnu'bugin¢5$.glid.:-;fhwnrm-}-qﬂnnag:mﬂntviﬂ-lﬂH!r"erpw

Mote: Latest edition of the books may be used
Mapping of course outcomes with POs and PS0s

Pos PSOs

1 pd 3 4 5 G 1 ] 3

col | 2 3 2 2 3 3 2 3 3
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cos5 | 3 3 2 3 3 3 3 3 3
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M.Com. (General)
Second Year CC Semester [V

INTERNATIONAL BUSINESS
{For the candidates admitted from the academic vear 2023-2024 onwards)

’ r Marks
= E
Course E E r—
Title of the Course 5 LiT|P|lO|S | = | =
Code ol P 5 L =
g Sl |e |7 |8
= =]
- INTERNATIONAL ol i 4 4
2IKPICOL0" 6l-|-]-| 4 | 25| 75 | 100
BUSINESS
l.tal'nll:lg Objectives
| To understand the concepts of International Business and Intemational Business
Environment

To analyee the different theories of International Business.

To understand the legal procedures involved in Imemational Business.

2

3

4 | To evaluate the different types of economic integrations.

5 | To analyse the operations of MNCs through real case assessment.

Course Uniis

UNIT | (18 hrs)
Introduction to International business

International Dusiness  -Meaning, Mature, BScope and Importance- Stages of
intemationalization of Business-Methods of eniry into foreign markets: Licensing-
Franchising- Joint Ventures-Stratepic Alliances- Subsidiarics and Acquisitions -Framewark
for amalysing international business environment- Domestic, Foreign and Global
Environment-Recent Developments in International Business.

UNIT 11 {18 hrs)
Theoretical Foundations of International business

Theoretical Foundations of International Butiness: Theory of Mercantilism- Theory of
Absolute and Comparative Cost Advantage - Haberler's Theory of Opportunity Cost-
Heckscher- Ohlin Theory Market Imperfections Approach-Product Life Cycle Approach -
Transaction Cagt Approach-Dunning’s Eclectic Theary of International Production,

UNIT 111 (18 brs)
Legal framework of International Business

Legal framework of International Business: Nawre and complexities: Code and common
laws and their implications to Business-Imiernational Business contract- Legal provisions,

Payment erms.

&7




(UNIT IV (18 hrs)
Alulti-Lateral Agreements and Institutions

Multi-Lateral Agreements and Institutions: Economic Integration — Forms: Free Trade Area,
Customs Union, Common Market and Economic Union-Regional Blocks: Developed and
Developing Countries-NAFTA- EU-SAARC, ASEAN-BRICS- OPEC-Promotional role

played by IMF-World Bank and its affiliates- [FC, MIGA and ICSID = ADB-Regulatory role
played by WTO and UNCTAD.

UNIT V (18 hrs)
Multinational Companies (MNCs) and Host Countries

Multinational Companies (MNCs) and Host Countries: MNCs — Nature and characleristics.
Decision Making-Intra Firm Trade and Transfer Pricing — Technology Transfer- Employment
and labour relations- Management Practices- Host Coumiry Govemment Policies-
International Business and Developing countries: Motives of MNC operations in Developing
Couniries (Discuss case studies)-Challenges posed by MMCs,

e

Course Dutcomes
Stadents will be able to:
0 Mo, CO Statement Knowledge level
CO 1 | Recall the concepts of Intemational Business and International Kl
Business Environment
CO2 | Analyze different theories of International Business K4
CO3 | Explain the legal procedures involved in International K2
business
CO4 | Explain the different types of economic integrations. K2

CO 5 | Identify the operations of MNCs through real case assessment

G

Books for study:
l. Charles W.L. Hill, International Business: Competing in the Global Market
Place McGraw Hill, Mew York
2. Charles W, L. Hill, Chow How Wee & Krishna Udayasankar, International Business:
An Asion Perspective- MeGraw Hill; New York
3. Rakesh Mohon Joshi (2009], International Business, Oxford University Press
Books lor reference:
l. Donald Ball, Michas! Geringer, Michael Minor &leanne McMett, Internatienal
Business: The Challenge of Global Competition, McGrow Hill Education, New York
2. Alan M Rugman & Simen Collinson, International Business: Pearson Education,

Singapore




Web references: ;
. hupssbwww.jesi gdumediaiwebmodules/nublications/®,5%20Intemational 520 Bu=In
ess.pdf
2. hitps:febooks pude.in/commerce/meomsierm_MDCOMS0]
INTERNATIONAL BUSINESS pdi

3, https:fwww.shobhituriversity ac.injpdflecontent/International-Business-Unit-1-Dr-
|_ Meha-Yajurvedi.pdl

Mote: Latest edition of the books may be used

Mapping of conrse outcomes with POs and PS0Os

Pos PS0s |

[ 2 3 4 5 6 1 ] ]
COl 1 3 I 2 2 3 | i
coz 3 2 3 | 3 i 2 2 [
CO3 2 1 2 3 2 2 3 3 3
CO4 1 3 | 2 I 1 2 2 2
CO5 3 2 2 ] 2 2 ‘ 2 l 1 I

High =3 Medium - 2 Low -1

p s L
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M.Com. (General)
Second Year EC5:1 Semester I

STRATEGIC MANAGEMENT
(For the candidates admitted from the academic year 2023-2024 onwards)

f Marks
- = E gE
Course Code | Title of the Course |& (L (T |P|O ﬁ = = 'E =
@ UIE|S | |S
- =l
A STRATEGIC A A 4.7
KPMOECCOS: ] G T o [ 3 3 25 il 100
MANAGEMENT
Learning Objectives

I. [To understand strategic management and its levels and phases

2. [To analysc the dynamics of competitive strategic management techniques

3. [To familiarize wilh the business and functional level strategies

4. [To gain knowledge on organisational and sirategic leadership
To apply latest concepts in strategy implementation and control

=

Course Units

UNIT I (12 hrs)
Introduction to Strategic Management
Introduction to Strategic Management: Meaning and Noture of Stmicgic management,

Framework of Strategic management, Strategic Levels in Organizations, Phases of strategic
management, Benefits and chullenges of strategic Management in global cconomy.

UNITH (12 hrs)

Techniques for Strategic Management

Dynamics of Competitive Strategy: Corporate govemance- Raole of Board of directors and
fop management in corporate governance; Agency and Stewardship theory, Situational
Analysis-SWOT analysis, TOWS Matrix, Portfolio Analysic - BCG, GE, and ADL matrix-
Stratepic Management Process: Strategic Planning, Strategic Intent — Vision, Mission and

Objectives, Strategy Formulation - Corperate Level Serategies: Concepts and Mature of

10

o



Corporate Stralegy, Strategic Alternatives at Corporate Level-Growth, Stability, Expansion.
Business Combinations — Mergers and Acquisitions, Strategic Alliances. Tumaround,
Retrenchment and Retreat, Corporate parcating.

CUNIT (12 hrs)
Mifferent Levels of Strategies

Business Level Strategies: Competitive Strategies at Business Level, Michael Porter's
Generic Stratcgies, Best-Cost Provider Stratepy - Functionzl Level Strategies: Marketing

Strategy, Financial Strategy, Operations Strategy, Human Resource Strategy, Research and
Development.

UNIT IV {12 hrs)
Organisation and Strategic Leadership

Organisation and Strategic Leadérship: Organisation Structure, Strategic Business Unit,
Strategic Leadership, Strategy Supportive Culture, Entrepreneurship and Intraprenewrship,
Strategic Leadership across organizations.

UNIT ¥ . {12 hrs)
Strategy Implementation and Control

Strategy Implementation and Caontrol; Strategy Implementation, Strategic Choice, Stmtegic
Control, Strategy Audit, Business Process Reengineering, Benchmarking, Six Sigma and
contemparary praclices in stralegic management,

Conrse (dotcomes

Students will be able ta:
CO M, CO Scatement Knowledge level
CO 1 (Summarise siratepic management principles at different levels K2
and phases
COZ |Explain the dynamics of competitive strategic management K2
technigues
C03  |[Examine business and functional level strategies Kd
CO4  (Identify strategic readershl]:n and organisational skills K3
COF  |Apply latest concepts in strategy implementation and control K3
!

!




ponks for studly:

1. Prasad L. M., (2018}, “Strategic Management™, T Edition, Sultizn Chand & Sons.
New Dellii.

2, Cherunilam, Francis, (2021), “Swategic Management” g Edition, Himalaya
Publishing House Pvt Ltd, Mumbai. X

3. John A, Pearce, Richerd B. Robinson and Amita Mital, (2018) “Sirategic
Management” 14" Edition, McGraw Hill Education, Mew Delhi.

4. Gupta C. B. (2022), “Strategic Management” Latest Edition, $.Chandand Company
Lid, Moida. Uttar Pradesh.

S—

Books for reference:
1. Jevarathanam M., (2021). “Strategic Management™ 7 Edition, Himalaya Publishing
House Pyl Lid, Mumbai
3. Ghosh K. (2014), “Strategic Management”, 14*Edifion, Sulian Chand &Sons, New
[keihi
3. Chandan J. S. and Nitish Sen Gupta (2022), “Strategic Management”, Vikas
Publishing House Pvt. Ltd_ New Delhi B
4. Fred R. David, (2017), “Strategic Management Concepts and Cases” 13™ Edition,
Prentice Hall, Pearson Education, Londan, England a
Web references:
rurpszﬂhuuurnt.adn.iuni.wgfﬁﬁﬁﬂlbnsszﬂmcplp-:lf'
hllpﬂ:#rmurce.-ﬁdn.imi.u'gfﬁﬁrﬁgﬂbmﬂﬂ]l’h:ral.pdf'
htlps:.l'.l'rcﬁc-ur:::.adn.imi.urg.’ﬁﬁﬁ'}ﬂ‘umﬂﬂ1[I'-r:ps.pd!‘
hups;.f.l'r:mun:::.c:dn.i:ﬂi.ﬂlgﬂ'ﬁﬁ-ﬁg'ﬁbmﬂﬂml.':pﬁ.pdf
hﬂp&:#frmum:.cdn.imi.ﬁgﬁﬁﬁ-ﬁ??bmﬂi]E.'-:pﬂ.pdf

R

Note: Latest edition of the books may be used
Mapping of course outcomes with POs and PS0s

Pos P50=
1 2 3 | & 3 6 1 2 3
CO1 1 3 x 1 3 2 2 2 1 2
co2 3 3 2 3 2 ] 2 [ 2
CO3 3 3 3 3 3 3 i 2 3
COd 3 3 3 3 3 3 3 ] 3
COs k] 3 2 3 3 2 3 | 3

High - 3 Medium —2 Low — |




M.Com. (General)
Second Year ECS:2 Semester T
INTERNATIONAL FINANCIAL MANAGEMENT
(For the candidates admitted from the academic year 2023-2024 anwarus)

' Marks
| £
£ z| 2 z
Course Code | Title of the Course | &L/ T\P| O E|E|=|E| %
]l B| @] 5
C 5 g1 F
INTERNATIONAL v i
LIKPICOECCDS:D FINANCIAL 3l=(=]=1 3 3 25 ) 75 | 100
MANAGEMENT
Learning Objectives

1 | To understand the importance and nature of international flow of funds

To pain knowledpe on the various features and transactions in the foreign exchange
market

5 To analyse the technigues of intemational investment decizions for building a better

IRDgEu!iu
4 | Ta uadersiznd the flow of funds in the infemational banks

5 | To become familiar with variows intermational instruments

Course Units

UNIT I {12 hrs)
International Financial Management

intemational Financial Management: An overview — Importance — Nature and Scope —
International flow of Funds — Balance of Payments = Intemational Monetary System.

UNIT II {12 hrs)
Forcign Exchange Market

| Foreign Exchange Market: Features ~ Spos and Forward Market — Exchange Rate Mechanism
- Exchange Rate determination in the Spot and Forward Markeis - Factors Influencing
Exchange Rate - Salient Features of FEMA — Market for Currency Futures and Currency
Optinns — Hedging with Currency Future and Options.

LNIT I (12 hrs)

International Investmen! Decision
Foreign Direct Investment - Imermational Capital Budgeting — Intermational Poriolio
Investment: Meaning — Benefit of International Fortfolio Investment — Problem of

Irtemational Invesiment.
Hﬂﬂ{@
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UNITIV (12 hrs)
International Financial Decisions
Dverview of the International Financial Market — Channels for International Flow of Funds -

Role and Finctions of Multilueral Development Banks - Intemational Banking: Functions —
Credit Creation — Control of Intemational Banks.

UNIT V (12 hirs)
International Financial Market Instruments

short-term and Medium-term Instruments — Management of Short-term Funds — Management
of Receivables and Inventory — Faciors behind the Debst Crisis.

Course sulcomes:
Students will be able e
CO Mo, CO Statement | Knowledge level
Ccol Explain the importance and nature of intemational fow of K2
funids
coa | Analyse the Nuctuations in exchange rate and impact on K4
exchanpe markets
co3 | Analyse the techniques of international investment decisions K4
for building a benter portfolio
CO4 | Explain the flow of funds in the imemational banks K2
CO5 | Examine various international financinl market instruments K4

Books for study:

I. Vyoptakesh Sharan, (2010), “Intemnational Financial Management” 6® Edition,
Prentice Hall India Learming Pvt. Ltd, Delhi

2. Seth A K and Malhotra 5 K, (2000), “International Finarcial Management”
2™ Edition, Galgotia Publishing Company, Delhi

3. Agarwal O P, (2021), “International Financial Management™ 3™ Edition, Himalaya
Publishing House Pvt Ltd, Mumbai

4. Apte P G, (2006}, “Intemational Financial Management” 4 Edition, MC Graw Hill
(India) Pvi. Ltd,, Noida, Uttar Pradesh

. Vaershney R L and Bhashyam 5 (2016), “International Financial Management An
Indian Perspective™, Sultan Chand & Sons, Mew Delhi

Buooks for reference;

1. Jeevanandam C, {2020), “Foreign Exchange Practice Concepts and Control™, 17
Edition, Sultan Chand & Sons, Mew Delhi

2. Kevin 5, (2021), "Fundamentals of Internatienal Financial Management™ 2™ Edition,
Prentice Hall India Learning Pl Lid, Delhi

3. Amuthan R, (2021), “International Financial Management™ 3™ Edition, Himalaya
Publishing House Pyt Ltd, Mumbai

4. Bhalla ¥ K (2014), “International Financial Management (Text and Cases)”, Sultan
Chand & Sons. New Delhi j
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Welb references:
l. W imre fsites/defanlt/hl CT

. hutpsziwww baver ub.edy/rsusmel 3&ﬁ|mmﬂa%1ﬂic:mmﬁ2ﬂﬂm¢_|!ﬂ

T
3. hipsdfebooks |pude,in/manageme nt/mbaiterm 4/DMGT549 INTER

NATIONAL FINANCIAL MANAGEMENT pdf

Mote: Latest edition of the books may be used
Mapping of course outecomes with POs and PS0s

POs P50s

1 2 3 4 5 3 1 2 3
cot| | 2 2 3 2 2 2 I Z
co 2 3 2 3 2 2 7 I 2
gos [ 2 | 21 2 | 3 | 2T =1 %132
co4 | | 2 2 3 2 2 2 1 .
Al 2 | 21 231 21 )01 2|2

High -3 Mediom - 2 Law —1

75

o Kk ¥ L



M.Com. (General)
Second Year SEC 1 Semester IV

E - COMMERCE
(Far the candidates admitted from the academic year 2023-2024 onwards)

| Murls
Title of the 5 F £ 5 B
= =2 A
Course Code Conie g|LT|PlOF E - E E
o @8 |® £ | B
# ] # = # |
Learning Objectives
] To understand the concept of E-Commernce.
2 To provide cssential knowledge of B2B.
3 To study about the E- shop and ECRM.
4 Ta aequire knowledge about different payment security systems.
5 To gain essential knowledge of EDI communication,
Course Uniiz
LNIT 1 (12 hrs)

Introduction ” st
Meaning - Definition — Scope — E- Commerce Vs Traditional Commerce - Significance —
Business Models — Advantages — Limitations.

UNITII (12 hrs)

BIR
Meaning — Benefits - Requirements - Trade Cycle - Documents Exchanged - Four C's —

Cenvenience — Collaborative Computing - Content I!“-.-lanng;tl‘nenl— Call Centre. :

The Consumer Protection Act, 2019 Objects; Rights of consumers —Consumer Dispute
Redressal Commissions - Consumer protection councils — Procedure for admission to
complaints — Appeal against orders,
UNIT 111 (12 hrs)

B2C S ;
Meaning — E-shop — Features — Trade Cycle — Advontages — Limitations - Difference between

B2B and B2C — ECRM — Major Trends = ECRM in India.

UNIT IV {1l

E - Payments : -
E-payments — Types = Traditional Paymeni System vs Modem P'ayment Sysiem — Steps in E-
paymeni — Payment Sccurity —

r r e [ -rﬂ 4

Th



UNITV

i E .

| Coneept of EDI -~ Companents — Data Standards — TDCC —UCS — WINS — (ASC) XI12 -

| UNEDIFACT - EDI Software - EDI Communication — Benefits of EDI — Limitaticns
Course Ouicomes

(12 hrs)

Students will be able wo:
CO No. CO Statement Knowledge fevel
cOl Understand the concept of electronic commerce. Kl
CO2 Develop reguired skills and knowledge towards B2B E- K4
Commerce.

CO3 Acquire knowledge of E-shop and ECRM. K2

CO4 Explain the payment security frame woek, K4

COs Analyze the process of EDI Communication. k4
Baoks for study:

l. Murhy, C.5.V.E - Commerce, New Delhi Himalaya publishing house, 20135,

2. Jeyakumari, 1), E- Commerce, Kumbakkonam, Anuradha Publications, 2008.

Bonks far reference:

1. Bhasker, B. Electronic commerce Framework, Techmologivs and Applicasions New Delhi
MeGraw Hill Educations, 2006

2. Rayudu, C.E-Commerce and E-Business, Mumbai: Himalaya Publishing house, 2015

3. Rayport, & Jaworeski, B.). Imiroduction fo E- Cemmerce, Noida, UP: McGraw Hill
Publising Company Limited, 2003

4. Tomasi, W, Electronic Communication Systvems Fundamentals through Advanced, New
Delhi: Pearson Education, | 983

5. Jaiswal 5. E-Commmerce (Electronic Conmmurication for Busimess),Mew Delhi: Galgotia
Publications PVT, Ltd, 2000

Porhrd i toqhs




M.Com. (General)

Seeond Year ECC3:1 Semester I'V
. CPNSHMER BEHAVIOUR
(For the candidates admitted from the academic year 2023-2024 onwards)
~ # Marks
e =¥ E
Conrse Code Titleofthe Course | ¥ |L|T|P|O|E | = | = E| B
3 5] ..E & _-:i =
CONSUMER
ECC3: =5 Pt (] (-
IBKMCOECC3:] BEHAVIOUR | | 5|25 | T3 | 100
Learning Objectives

1 To understand the need of consumer behavioral study, differcnces between
organizaticnal buying behavior and consumer buying behaviar
7 | Toemphasize the role of reference groups in influencing consumer behaviar.

3 | To relate the concept of consumer attitedes to purchase behavior and understand the
rolde of motivation in consumpdion behavior

4 To undersiand the role of marketing communication in consumer behavior and store
choice and shopping behavior of consumer -

% | To understand the significance of the consumer perceptions and its influence on the
buyer behavior and the marketers concern related to the consumer.

Course Units
UNITI (12 hrs)
Overview of Consumer Behaviour ) 1

Consumer Behaviour and Marketing Action - An overview - Eﬂﬂ!-'lllmtil involvement -
Decision-making processes - Puschase Behaviour and Marketing Implications - Consumer

Behaviour Models

UNIT I

Influences on Consumer Behaviour : _
Environmental nfluences on Consumer Behaviour - Culwral influences - Social class -

Reference groups and family influences - Opinion leadership and the diffusion of innovations
- Marketing implications of the above influences.
UNIT 111

Implications and Perceptions
Consumer buying behaviour - :
and attitudes - Motivation and personality — Psy
{{;ﬂﬁ} (12 hirs)

:frpatgatmn::rming applications - Market segmentation siralegies - Positioning strategies for

ral " | Mapping - Marketing communication -
cxisting and new FI;I'MIJI:IS-, H.E"F'ﬂ'ﬁm'::mngr FE“:':PI“[I .
ﬁlu:rtnt.lll'.lil:ﬂ‘ and shopping behaviour - In-Store stlmuti=store~image and. Joyalty. -4

| Consumerism - Consumer rights and Marketers' respodnsibilities.

Ta

(12 hirs)

(12 hrs)

Marketing impli::utinns - Consumer perceplions — Learning
chographics - Yalues and Lifestyles, Click-o-




UNITY {12 hrs)
FRIVACY AND ETHICS

T'hI.T Elmll_ Eﬂn‘.‘ill]'ﬂl:r III.‘_"!ml.li_u“r 3"“] ﬂl’llil’lﬁ thj-'ng I:":h-il-"l'iﬂ'ilr - Consumer hu}liﬁﬂ_ h.ﬂ_ljl'.b
and perceptions of emerging non-store choices - Rescarch and applications of cansumer
resporises to dircet mmkﬂi"E_?_FF"ﬁﬂﬂhts - lzsues of privacy and ethics. |
Cowrse Oulcomes

Students will be able o

CO No. CO Statement Knowledge level
CO | Understand the consumer and Industrial decision making Kl
process and analyee the nature and model of Consumer
Involvement.
co2 Know the Environmental variations and cultural values and K4

cxplain the cross-culiural infuences on consumer behavior,

Co3 Connect individual personality to purchase decisions and K2

sugpest how psyche graphical segmentation can be
elfectively used.

Ciog Undersiand consumer behavior and its application and the K4
role of marketing communicstion in consumer.

Cos Emphasize the future of direct marketing in India and its Kd
influence in the Consumer behavior

Books for study:
1. Matarajan L. Dy, Consumer EE-’TEI:J#F-, Ci‘tnnﬂii__h'liamham Publication, 2013,

Eooks for reference:
1. Gilkert I3, Harrell, Consumer Bebavionr, Mew Delhi, Prentice Hall of India 201 5,
2, Ramanuj Majumdar, Consumer Behaviour, New Delhi, PHI Leaming Privaie
Limited, 2010,
3. Ramanuj Majumdar, Consumer Behaviaur, New Dethi, Prentice Hall of India. Leon G,
Schiffman, Consumer Behowouwr, India, Pearson Education, 2011,

4 K e 2 S I
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M.Com. (General)
second Year CCn

. CORPORATE AND ECONOMIC LAWS
(For the candidates admitted from the scadomie vear 2023-2024 snwards)

Semester [V

e
| Marks
B i
Course £ o
Cods Title of the Course Eu LiTI FlO —E é 2 E =
g U g (B |8 |&
- =
|- CORPORATE T - ps
2KP4CO11T| AND ECONOMIC 6l=|=]=| 5" ¢ | 257 75 | 100
LAWES
Learning Objectives
1 |To analyse current and capital account transactions and dealings in foreign
currency under FEMA

2 | To understand uncthical competitive practices and forums for redressal of
comsumer disputes under Competition Acl and Consumer Pratection Act

Copyright and Patenis Act

4 To evaluate offences meuniﬂun:m for money lawndering under Prevention of
Money Laundering Act

$ | To explain the registration and related procedures under Real Estate Act

Course Units

UNIT I (18 hrs)
Introduction to Foreign Exchange Management Act, 1999
Foreign Fxchange Management Act, 1999 Introduction — Definitions — Curent Account
transactions — Capital Account transactions — Realisation, repatriation and surrender of
foreign currency — Remitiance of assets - Possession and retention of foreign currency or
foreign cains — Authorised person — Adjudication and Appeal.

UNITT (18 hrs)
Campetition Aet, 2002 and Consumer Protection Act, 2019 - -
Competition Act, 2002 Objective — Prabibition of Agreements, Prohibilion of Abuse of
Dominant Position - Regulation of combinations - Cﬂml}'ﬂ““"” Commission of India:
Duties, Powers and Functions of Commission - Appellate Trifunal, ;

The Consumer Protection Act, 2019: Objects; Rights of consumers —Consumer Dispute
Redressal Commissions - Consumer protection councils — Procedure for admission to

Leomplaints — Appeal against orders.

i




TUNIT 11
' Law relating to intellectual property rights

Law relating to intellectual property fghts: Introduction -
in which copyright subsist - Ownership of copyright and the rights of the owner -
Assignment of copyright - Disputes with respect 1o assignment of copyright- Term of
copyright - Registration of copyright - In fringement of copyright.

The Patents Act, [970: Inventions not patentable - Applications for patents - Publication
and examination of applications - Grant of palenis and rights conferred - Register of

patents. Trademarks Act, 1999: Conditions for registration - Procedure for and duration of
registration - Effect of registration - Collective marks,

(18 hrs)

The Copyright Act, 1957:Works

UNIT IV
Prevention of Money Laundering Act, 2002
Prevention of Money Loeundering Act, 2002: Offence of money lnundering —Punishment for

money laundering =Attazhment, sdjudication and confiseation - Obligations af Banking

Companies, Financial Institutions and Intermediaries ~Summon:, Search and Scizuse
Appellate Tribunal.

(18 hrs)

UNIT V

(18 birs)
Real Estate (Regalation and Development) Act, 2016

Real Estate (Regulation and Development) Act, 2016: Introduction - Salient features of the
Acl - Registration of Real Estate Project — Registration of Real Estate agents — Funicfions
and duties of promoter — Rights and duties of Allotiess — Offences, penalties and

adjudication ~ Specimen agreement for sale to be executed between the promoter and the
allottes.

e T T Y

Course Qutcomes
Students will be gble 1o:

Consumer Protection Act to govem commercial competition and
Profect a consurmer

CO No, CO Seatement Knowledge level
CO 1 | Recall important provisions of FEMA Kl
C02 | Examine the provisions of the Competition Act, 2002 and K4

CO3 | Summarise the process relating 1 obtaining copyrights and K2
potenls.

CO4 | Examine the provisions of Money Laundering Act k4

CO 5 | Analyse the provisions relating 1o regulation of real estate K4

El




P

fonks for study: _
I. Munish Bandari (2022), A Textbook on Comporate and Economic Laws, 33" Edition,
Restword Publications, New Delhi
7. Amit Vohra and Rachit Dhingra (2022), Economic, Business and Commercial Laws,
| 811 Edition, Bharat Book House, Siligur
1. Pankaj Garg (2021), Taxmann's Comorate and Economic Laws, 7% Edition, Taxmann
Publications, Mew Delhi
"|__|,':|T|.u for refercnce:
|, Sekar G and Saravana Prasath B (2022), Siedents’ Handhook on Corporate and
Economic Law, Commercial Law Publishers (India) Pvt. Lid.,, New Delhi
2. Taxmann (2021}, FEMA & FDI Ready Reckoner, 15" Edition, Taxmann Publications,
Mew Delhi
3. Ahuoja VK. and Archa Vashishtha (2020), Intellectual Property Rights (contemporary
Developments), Thomson Reuters, Toronto, (CAN)
‘Weh referenees:
|. Witps:/iresource cdn.ical.org/67333bos34 | J4-mlcpl.pdl
2. httpsuiresource.cdn.ical.org/67335boss4 1 S4-micpd.pdf
3. htips:/resource.cdn.icai.org/683523bosF4855-cpl.pdf
4. hitps:{iresource.cdn.icai.ong/68524bos54855-cp2.pdl
Mote: Latest edition of the books may be used

Mapping of course outcomes with POs and PSOs

E' j POs PS0s

1;. [ 2 3 4 5 6 1 | 2 3

- COl k] 3 2 2 3 3 3 2 3
co? 3 3 3 2 2 3 2 2 3
C03 3 3 2 2 2 3 2 2 3
CO4 3 3 3 3 3 3 1 ] 3
C0s 3 ] 2 2 3 3 3 2 3

High -3 Medium -2 Low =1

B e o RS




M.Com. {General)

Seeond YVear CC12 Semester 1V

HUMAN RESOURCE ANALYTICS
(For the candidates admitted from the academic year 2022-2024 onwaridls)

e —

. L Marks
Code Title ot he Course | @ L|T|P|O|F|Z| 2| E|
4] wIE|¥|=E|F
I'= i
IHHHsz"i HUMAN RESOURCE g s & ag| 757] 106
L ANALYTICS

eI —

Learning Objectives
To understand the concept and framework of human resource analytics
To evaluate the process of human resource analytics and the relevant research tools

=

| To deal with data collection and transformation
| T adopt tools and techniques for iﬁr:«dkl.'rw madelling

1
2
3 To illustrate the evolulion, types and design of HR metrics
4
e

Course Units

LUNIT 1 (18 hrs)
Introduction to Human Resource Analyties

Human Resource Analytics: Introduetion —Concept — Evolution - Importance - Benefits -
Challenges - Types of HR Analytics — HR Analytics Framework and Models,

UNIT IT (15 hrs)
Business Process and HR Apalytics

Business Process and HR. Analytics: Introduction = Data Dnven Decision Making in HR -
Data Issues = Data Validity — Data Reliability - HR Research tools and techniques =Statistics
and Statistics Maodezlling for HR. Research.

CUNIT I
Introdaction o HR Metrics -
HR Metrics: Introduetion - Historical Evolution of HR metrics- Importance — Types of HR
Metrics = Types of data - HR Metries Design Principles — HR hmremrd HE ﬂnshhnmds
(UNIT IV (18 hrs) |
HR Analyties and Data
Hit Anzlytics and Datatintroduetion — HR Data Collection — Data quality — Big data for

Human Resources — Process of data cellection for HIL Analytics - = Transforming g oy

[EEE AT B i

|ﬂrﬂm‘|ﬂllﬂﬂ HE R.f]]"-"ﬂl“,ﬂ Chata Visualizalion = Ruu.[ CaLESe ﬂl'ltll}'ﬁls.

(18 hrs)

L —
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T {18 hrs)
HIE Analytics and Predictive Madelling

HR Analytics and Predictive Modelling: Introduction — HR Predictive modellin ;
phases — Prediclive analytic tools and techniques — Infarmation for Predictive unai}-"ﬁlsr__
Software solutions - Predictive Analytic Models for Cuantitative [Jata - Steps involved in
| predictive analvtics.

g — Different

Course Outeomes

students will be ahle 100

CO No, CO Statement Enowledge level
CO 1 | Examine the coneept of human resource analyties K4
CO2 | Apply the HR tools and techniques in decision making K3
cCO3 Ec:l_mine the different tvpes of HR. mefrics and their relative K4
merits
CO 4 | Make use of HR data in report preparation &
K3

C0O 5 | Build models for predictive analysis

Books for study:

[. Wishamt Uppal (2020), Human Resource Analytics Stratepic Decision Making, 1st
Editicn, Pearson Education Pvt, Ltd., Chennai

2. Sarojkwmer and Vikrant Verma (2022), HR analytics, Thekur Publication Pvi Ltd,
Lucknow.

3. Dipakx Kumar Bhatacharyya (2017), HR analytics: understanding theories and
applications, 1% Edition, Sage Publications India Private Limited, New Dethi

Books for reference:
1. Ramesh Scundararajan and Kuldeep Singh (2019), Winning on HR analytics, Sage

publishing. New Delhi
2. Anshul Saxena (2021), HR analytics: quantifying the intangible, 1st Edition, Blue Rose

publishers, New Delhi
3. Michael J. Walsh (2021), "HR analytics essentials you always wanted to know”, 7%

Edition, Vibrant publishers, Mumbai,

Web references: .
1. ht[ps:.",ﬂhbr.nrg.ﬁ#-'ub]narf?ﬂ]1""]'51"|E"-"Hﬂ-ﬂlI'IE-hr-lnﬂl}ﬁt;—in—Elrm:gic-d“igigng

o Tt :ll'll"l,,l.ﬂ.u.rw'_m nal.c H]
3 h[lpg-l,r,-'wm-.-_manngemEntzlud}'guide.cﬂ-l'|'|ﬂ'll'-H‘lElrics-ﬂnd-wnrkmmﬂ3[y5i5hm

—— e L I

Nate: Latest edition of the books may be used

Ha




Mapping of course outeomes with POs and PSOs

PO 1 Fs0s

1| 2 3 ] 5 b i : :
col 3 3 2 3 3 3 ’ ; -
il S il :
co3 3 3 3 3 3 3 3 £ :
Co4 3 3 2 3 3 3 > : 3
o |33 3 2 3 3 2 7 : s

High -3 Mediom =2 Low =1
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M. Com. [(General)
Seccond Year EC6: 1 gomester IV

ORGANISATIONAL BEHAVIOUR
(For the candidates admitted from the academic year 2023-2024 onwards)

v Marks
g & E E
Course Code Title of the Course E‘ LiT|p|o|B|=|=| E| B
3 o i (=] 5| F
" -1
BKMCOECCOR) Y| CRGANISATIONAL al 1] 3 a2s| 75 | 100
BEHAYIOUR i
[ T T
Learning Objectives

l. [l'ounderstand the various aspects of human behaviour at work.
To understand the role of motivation and job satisfaction in organisational

2 commitment

3, [To anolyse different forms of organisstional structure and  contemparary
" pommunication tools.

a To analyse the importance of transactional analysis in ficilitating negotiations and

conflict management
5. [To gain knowledge on recent trends in orgenisational change and development.

Course Units

UNIT I (12 hrs)
Introduction to Organizational Behaviour and Learning

Introduction to Organizational Behaviour — OB Maodels - Challenges facing management —
Personality — Perception- Attitudes — Values. Orpanisational Leamning: Meaning. Theories
{Chris Argyris and Donald Schon: Espoused theory, Theory-in-use, Thres levels of

learning) Introduction 1o leaming organisation.

UNITI iz ™~ )
Motivation and Job Satisfaction
Motivation Thearies — Content theories (Maslow, Herzberg, ERG), Process Thearies

{¥room, Porerand Lawler)-Job Satisfaction-Organisational commitment.

UNITILI (12 hrs)

Organisational siructure and Communication

Organisational  structure- Factors, Forms. Imporiance of virwal organisations —_
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Organisational communication- Imporiance, Forme, Functions, Organisational climate and
cultore.  Busings:  communication: Harnessing  Business Emails and Corporale
Communication tools,

UNITIV {12 irs)

Transactional Analysis and Oraanizational Conflicts
Transactional  amalysis:  Meaning, Benefits, Levels of selfawareness, Analysis of
transactions. Organizational Conflicts — Process, Levels, Conflict management, Negotiation
= Types and Process -Introduction to Workplace Spirituality.

UNITV (12 rs)

Contemporary practices in Organisational Change and Development
International Organisational Behaviour Practices - Organizational Change and Change

Management. Orpanizational Development — Meaning, Models and Interventions.

Course Ouicomes
Students will be able to:
CO No, CO Statement Knowledge level
CO1 | Idenify the effcct of OB models ond organizational K3
leaming on human behaviour
CO?2 | Assess theorics of motivation and their impact om job K3
satisfaction.
Co3 Exmmine effective communication tools for better K4
organisational climate.
CO4 | Analyse inderpersonal ransactions at workplace. K4
COS | Analyse the various OB models for chanpe management Kd
and development in the organization.

Books for study:

1. Aswathappa, (2021) “Orpganizational Behaviour (Text, Cases and Games)”, T
Edition, Hmalaya Publication, Mumbai,

2. Subba Ran, (2021) “Organizational Behaviour”, 6" Edition, Himalaya Publication,
M umbai.

3. 5.5. Khanka, (2021) “Organizational Behaviour(Text and Cases)”, 4" Edition, S.
Chand, Moida [LUF).

4. L.M. Prasad, (2016) “Organizational Behaviour™, 6th Edition, Sultan Chand, New
Delhi.
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Baoks for reference: I
I. Kavitha Singh, (2022) “Organizational Behaviour (Text and Cases)”, 3 Edition,

. Fred Luthans, (2017) “Organizational Behaviour”, 12"Edition, McGraw Hill
5 &

Sulthan, Chand, New Dalhi,

Intemational Edition, New York (USA).
Stephen P. Robbing, Timothy A. Judge, Eharika Vohra, (2018) “Organizational
Behavior”, 18® Edition, Pearson Education, London.

4, Mishrs f'-'l M. (2001}, “Organizational Behaviour™, 1™ Edition, 5. Chand, Nnida (UF).
WEh ruﬁu-renm:

1. kttp=ifwwrw . nwlink. com/~denclark/leader/leadob, html

2. htps:ilihwwota 0023 Psveho 03005

el

3. hetpsuivrw, workvivo.com/blog/corporate-communication
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5. htip: -"-"'-"-ﬁ"-'w.:ﬁ:mmlmlﬁ[;muﬁmﬂmnrdwthﬁnnfumrfhﬁﬂlﬂnlﬂﬂﬁﬂhﬂpl

erM202_pdf

Maote: Latest edition of the books may be used
Mapping of course outcomes with POs and P50s

POs PS0s
1 | 2 3 4 5 6 1 2 3
Col 3 3 7 3 3 3 3 T W
Ci2 3 3 2 3 3 3 3 2 3
C03 3 3 2 E 3 | 3 3 2 3
CO4 3 3 2 3 3 | 3 3 2 3
CO5 3 3 2 3 3 ] 3 2 3
High — 3 Medium -2 Laow — 1




MLCam. (General)
Second Year EC 612 Semester [V

INSOLVENCY LAW AND PRACTICE
(For the candidates admitted from the academic year 2023-2024 onwards)

v Marks
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= : Learning Ohjectives
_ 1| Togain knowledge on Insolvency and Bankruptey Code
2 | To gain knowledge of the recent developments in the arena of Insslvency Law and
|| Bankruptcy code
3 | To understand the legal, procedural and peactical aspects of Insclvency and its
resolution

4 | Toanalyse cross border insolvency laws and insolvency resolution

L3 | Toevaluate code of conduct laid down for Insalvency practitioners

Course Units

UNIT 1 (12 hrs)
Introduction to Inselvency and Bankruptey Code

Introduction to Insolvency and Bankruptey Code: Concepts, Need for the Insolvency and
Bankruptcy Code 2016 - Important Definitions.

UNIT 11 {12 hrs)
Corporate Insolvency Resolution Process

Corporate Insolvency Resolution Process: Legal Provisions; Committee of Creditors:
Procedure: Documentation; Appearance; Approval. Insolvency Resolution of Corporate
Persons: Coentents of resclution plan; Submission of resolution plan; Approval of resolution
plan ~Resolution Strategies: Restructuring of Equity and Debt -  Compromise  and
Arrangement; Acquisition; Takeover and Change of Management: Sale of Assats,

LNIT 111 (12 hrs)
Liguidation and Adjudication of Corporate Persons

Liquidation of Corporate Person: Initiation of Liguidation; Pdwvers and duties of Ligquiddtor:




Liquidation Estate; Distribution of assets; Dissolution of corporate debtor - Voluntary
Liguidation of Companies: Procedure for Voluniary Liquidation; Initiation of Liquidation;
Effect of liquidation: Appointment; Remuncration; Powers and duties of Liquidator:
Completion of Liquidation - Adjudication and Appeals for Comporate Persons: Adjudicating
Authorily in relation to insolvency resolution and liquidation for corporate persons:
Jurisdiction of NCLT; Grounds for appeal against order of liguidation; Appeal 1o Supreme
Court on question of law; Penalty of carrying on business fraudulently to defraud traders.

UNIT IV (12 hrs)

Cross Border Insolvency

Cross Border Insolvency: Introduction; Global developments; UNCITRAL Legislative Guide
on Insolvency Laws; UMCITRAL Model Law on Cross Border Insolvency; World Bank
Principles for Effective Insolvency and Crediter Rights; ADB principles of Corporate Rescue

and Rehabilitation; Enabling provisions for cross border iransactions under 1BC, Agreements
wilh foreipn countries.

UNIT ¥ (12 hrs)
Professional and Ethical Practices for Insolvency Practitioners

Professional and Ethical FPractices for Insolvency Practitioners: Responsibility and
accountability of Insolvency Practitioners; Code of mt;ducl: Caze laws: Case Studies: and

Practical aspects.

Course Qutcomes

Studeniz will be ahkle 1o

CO No, CO Statement N Knowledge [evel

CO 1 Recall the concepts, need for the insolvency and Bankruptcy Kl =
Code2016. B

co2 Analyse the provisions relating to Corporate Insolvency K4

Resolution Process, Insolvency resclution of corporate
persons and Resolution sirategies

e 2

CO3 Analyse the legal provisions of Liquidation of Corporate K4
Person, Companies and Adjudication and Appeals for
Corporale Persons

Co 4 Summarise ihe provisions relating 1o Cross Border K2
Insalvency
COs Examine the Professional and Ethiesl Practices for K4

Insolvency Practitioners




Books for study: .

. Prasad WVijay Bhat, Divyn Bajpai (2022), “Corporate Restructuring Insolvency
Liguidation & Winding-Up", 4" Edition, Tmxmann, New Delhi T

2. Ayush ] Rajani, Khushboo Rajani and Alka Adatia (2022), “Comprehensive Guide to
Insolvency and Bankruptcy Code, 2016 — Law & Practice”, 3™ Edition, Bloomsbury
Publishing India Pvt. Ltd,, Mow Delhi, o

3. Sumant Batra (2017), “Corporate [nsolvency Law and Practice”, I* Edition, Eastem
Book Company, Bangalore.

Books for reference:
I. Wats R.P., Apoory Sarvaria, Yashika Sarvaria (2022}, “Law & Practice of [nzelvency
dc Bankrupicy™, Taxmann, Mew Delhi
2. Taxmann's - Insolvency and Bankruptcy Law Manual Taxmann poblications, MNew
Crelhi
3. ICS1 Study Material on Insolvency - Law and Practice, New Delhi

Web references:
1. hetpsaffoww, mea. gov.inMinistry/pd i Thelnsolvencyand Bankruptcyofindia. pd
2. hipsyibbi.gov.infenflegal-frameworkiact
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Mote: Latest edition of the books may be used
Mapping of course outeomes with POs and FEDs

Pis PROs
== "| 2 E] 4 5 6 1 2 3
col ] 3 z 3 3 3 3 3 3
co2 3 3 ] 3 | 3 3 3 3 3
co3 3 3 ] 3 3 3 3 3 3
Cod 1 3 2 3 3 3 3 3 3
Cos 3 | 3 2 3 3 3 3 ¥ | 3 |
High -3 Medium - 2 Low -1
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